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jut;  CRUNtHlM  NUMBERS 

The  article  “Calkins  at  home  in 
Philly  Tjurbs,”  Aug.  13,  p.  6, 
incorrectly  stated  that  Calkins 
Newspapers  boasts  the  second-largest 
daily  readership  in  Greater  Philadelphia 
after  Knight  Kidder’s  Philadelphia 
Newspapers  Inc.  It  is,  in  fact,  the  Journal 
Register  Co.  that  has  the  second-largest 
daily  readership  in  the  Greater 
Philadelphia  market. 

Journal  Register’s  Greater  Philadelphia 
Cluster  consists  of  six  daily  newspapers 
and  88  nondaily  publications.  Of  the  six 
daily  newspapers,  Scarborough  Research 
measures  five  in  its  Philadelphia 
designated  market  area  (DMA)  study: 
the  Delaware  County  Daily  Times, 

Primos,  Pa.;  the  Daily  Local  News,  West 
Chester,  Pa.;  The  Mercury,  Pottstown, 

Pa.;  The  Times  Herald,  Norristown,  Pa.; 
and  a  portion  of  the  market  area  served 
by  The  Trentonian,  Trenton,  N.J.  (the 
balance  of  which  is  included  in  its  New 
York  DMA  study).  The  sixth  daily 
newspaper.  The  Phoenix,  Phoenixville, 

Pa.,  is  not  measured  in  the  study. 

According  to  the  latest  Scarborough 
Research  study.  Journal  Register  daily 
newspapers  have  a  net  daily  readership  of 
457,745  in  the  Philadelphia  DMA,  com¬ 
pared  with  Calkins  Newspapers’  341,150 
daily  readers.  Based  on  a  combination  of 
Scarborough  Research  and  our  own  local- 
market  studies.  Journal  Register  estimates 
that  its  Greater  Philadelphia  Cluster  has 
more  than  640,000  daily  readers. 

With  a  number  of  recent  acquisitions. 
Journal  Register  is  moving  aggressively  to 
market  our  Philadelphia  newspaper  net¬ 
work  to  prospective  advertisers,  under  the 


umbrella  name  of  the  “Journal  Register 
All  Around  Philly  Newspaper  Network.” 

RANDALL  P.  NOTTER 
DIRECTOR  OF  RESEARCH 
&  SALES  DEVELOPMENT 
Journal  Register  Co. 
i  Trenton,  N.J. 

:  FREEVANEmLERUETT! 

IT  IS  OUTRAGEOUS  THAT  FEDERAL 

authorities  have  jailed  journalist 
Vanessa  Leggett  in  Texas  for  her 
I  refusal  to  turn  over  certain  documents 
j  the  government  is  seeking  in  a  secret 
i  investigation  [“Court  to  decide  jailed 
:  writer’s  fate,”  E&P  Online,  Aug.  2]. 

The  potential  negative  impact  on  press 
freedom  and  free-lance,  investigative 
journalism  this  case  may  have  is  troubling 
j  —  but  of  most  concern  is  the  government 
I  secrecy  surrounding  it  and  the  approval 
I  by  U.S.  Attorney  General  John  Ashcroft 
j  of  Ms.  Leggett’s  jailing.  By  all  press 
i  accounts,  she  is  a  respected  member  of 
I  the  community,  a  teacher  and  writer  who 
should  not  be  in  prison.  The  attorney 
general  should  be  called  upion  to  have  Ms. 
Leggett  released  immediately  and  to  have 
the  Justice  Department  stop  hiding 
behind  a  cloak  of  secrecy  in  this  matter. 

JOHN  MYLOD 
Poughkeepsie,  N.Y. 

CORRIX'TION 

In  “The  paper  chase,” Aug.  6,p.  14,  E&P 
i  gave  an  incorrect  title  for  Donald  H. 

Patterson.  He  is  executive  vice  president 
j  of  Norfolk,  Va.-based  Landmark 
j  Communications  Inc.  and  president  of 
1  Landmark  Broadcasting. 
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The  next  step  in  the  completion 
of  plans  laid  carefully  four  years 
ago  for  the  guidance  of  the  Hearst 
enterprises  is  due  Aug.  27,  when 
the  eight  executors  of  the  William 


Randolph  Hearst  estate  appear 
in  a  Los  Angeles  courtroom  for 
qualification. 

Five  New  York  newspapers  and 
two  publishing  corporations 


1 
\ 
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were  named  as  defendants  this  | 

week  in  an  antitrust  suit  filed  [ 

in  federal  court  by  eight  Shubert-  [ 

controlled  corporations  that  F 

own  and  operate  Broadway  I 

legitimate  theaters.  [ 
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Either  a  cause  or 
an  effect  of  an 
economy  in  the 
doWiums,  the  dip  in 
advertising  spending 
on  newspapers  deep¬ 
ened  in  the  second 
quarter,  which  paled 
in  comparison  with  an 
exceptionally  strong 
quarter  a  year  ago. 

Spending  was  down 
8.43%,  to  $11.09 
billion,  after  slipping 
4.28%,  to  $10.36 
billion,  in  the  first 
quarter,  according  to 
preliminary  figures 
from  the  Newspaper  . 
Association  of  Ameri¬ 
ca.  For  the  first  half  of 
this  year,  ad  spending 
declined  6.47%,  to 
$21.44  billion. 

In  the  second  quar¬ 
ter,  the  steepest  drop 
was  in  classified  ad¬ 
vertising,  which  sank 
15.52%,  to  $3.96  bil¬ 
lion.  National  was 
down  8.46%,  to 
$1.88  billion,  and  re¬ 
tail  was  down  2.23%, 
to  $5.25  billion. 

Within  the  classi¬ 
fieds  segment,  the 
real-estate  category 
was  the  lone  star,  up 
8.03%,  to  $782  mU- 
lion.  Recruitment  was 


Newspaper  representatives  request 
postponement  of  a  Sept.  5  hearing 
on  Sen.  Richard  Shelby’s  proposal 
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down  33.4%,  to 
$1.42  billion;  auto¬ 
motive  was  down 
3.52%,  to  $1.1 
billion;  and  all  other 
classified  advertising 
was  down  4.82%,  to 
$652  million. 

-  LUCIA  MOSES 


FINDBUYE8S 

Geac  Publishing 
Systems  and 
Harris  Publishing 
Systems,  both  based 
in  Florida,  have  new 


Now  known  as 
Media  Command,  the 
Tampa-based  Geac 
division  that  consists 
of  the  old  Collier- Jack- 
son,  Cybergraphic, 
and  other  businesses 
was  bought  out  by 
managers  Bernard 
Grinberg  and  Phil 
Lowe,  among  others. 

MediaSpan  Group 
(Community  Software 
Acquisition  Corp.)  —  . 
owner  of  Koz.com 
Inc.’s  assets  — 
acquired  a  majority 
interest  in  the  Harris 
Corp.  subsidiary  in 
Melbourne  and  its 
Baseview  Products 
unit,  Ann  Arbor,  Mich. 

-  JIM  ROSENBERG 

PAPER  USABE 
DIPS  IN  JUNE 

Newsprint  usage 
by  U.S.  dailies 
continued  to  fall  while 
inventories  rose  in 
June,  according  to  the 
Newspaper  Associa¬ 
tion  of  America. 

Consumption  was 
down  10.6%,  to 
688,000  metric  tons, 
while  preliminary 
figures  for  July  show 


Fresh  form  for  Web  advertising 


BY  CARL  SULLIVAN 

WEB  SURFERS  MIGHT  IGNORE  BANNER  ADS, 

but  it  would  be  hard  for  them  to  disregard 
this:  a  15-second  TVlike  commercial  that 
automatically  loads  on  Web  pages.  On  Friday,  the 
Chicago  Sun-Times  Web  site  ran  a  streaming-video 
ad  using  Java-based  technology  that  doesn’t  require 
readers  to  download  plug-ins  or  multimedia  players. 

Other  newspaper  Web  sites  are  using  similar  tech¬ 
nology  for  movie  trailers  or  audio  clips,  but  the  Sun- 
Times  is  the  first  to  use  the  new  advertising  format. 

The  playerless  video  ad  was  developed  by  New 
York-based  Klipmart  Corp.,  a  provider  of  audio  and 
video  technology  for  Web  sites.  “Our 
technology  automatically  de- 
tects  what  type  of  browser 
and  connection  the  end  user 

has  on  [his  or  her]  com-  ^ 

puter,”  said  Klipmart  CEO  jKLMf  jB 

Chris  Young.  ■ 


Young  said  that  anyone  t 
using  a  computer  with  a  / 

56K  modem  or  faster  / 
connection  would  be  / 
able  to  view  the  spot, 
which  runs  not  in  a  / 
pop-up  window  but  /  Wff 

on  a  small  portion  of  ( _ 

the  Web  page.  Users  with  slower  | 
modems  would  automatically  be  served 
up  a  still  image  for  the  ad  that  links  to  the 
advertiser’s  Web  site. 

The  inaugural  campaign 
is  for  the  new  movie  “O” 
from  Lions  Gate  Enter¬ 


tainment.  The  short  film  trailer  ran  all  day  on  the 
Roger  Ebert  page  on  the  Sun-Times  site  (http://www 
.suntimes.com/ebert)  Friday  and  will  run  again  this 
Friday.  It  played  automatically  when  a  visitor  came  to 
the  Ebert  page.  Users  had  the  option  of  muting  the 
sound.  Because  the  technology  is  not  yet  fiilly  compat¬ 
ible  with  the  Apple  Macintosh  platform,  the  spot 
could  not  be  view'ed  in  the  E^P  newsroom  Friday. 

While  the  video  format  is  a  natural  for  a  movie  trail¬ 
er,  Chicago  Sun-Times  Online  Publications  Sales 
Manager  Jack  Metzger  said  other  advertisers  are  con¬ 
sidering  the  format  for  the  Web  site’s  auto¬ 
motive,  business,  and  other  sections.  “Our 
advertisers  are  looking  for  new  ways  to  get 
E*  ^  the  attention  of  consumers,”  said  Metzger. 

The  Sun-Times  wouldn’t  re¬ 
veal  its  rates 
for  the  new  ad 
format,  but, 
Metzger  said, 
“This  is  a  premi¬ 
um  advertising 
product  and  car¬ 
ries  a  premium 
price.  We  can  de¬ 
liver  a  highly  targeted  audience  and,  unlike 
'  television,  track  viewership.” 

_  Metzger  said  his  newspaper  was  attracted 
by  Klipmart’s  playerless  technology.  “There’s  no 
need  for  any  kind  of  plug-ins  or  players,”  such  as 
RealPlayer  or  Windows  Media  Player,  he  explained. 

Klipmart’s  Young  said  the  streaming  video  ad 
is  different  from  interstitials,  an  online  ad  format 
that  uses  Flash  animation,  noting,  “This  is 
actual  video  footage.”  11 


Photo  managers  develop  own  association 


APPM  plans  an  October  meeting 


BY  WAYNE  ROBINS 

WITH  A  FOCUS 

on  crisper 
relations 

between  the  newsroom 
and  the  darkroom,  the 
Associated  Press  Photo 
Managers  (APPM)  has 
become  journalism’s 
newest  professional 
organization. 

“There  has  been  a 
group  of  photo  man¬ 


agers  who’ve  gotten 
together  informally  over 
I  the  years  to  talk  about 
I  issues  in  the  profession,” 

!  said  Jim  Dooley,  photo 
I  director  at  JVewscia;^ 
in  Melville,  N.Y.,  and 
APPM  interim  presi¬ 
dent.  “We  felt  there  was 
j  a  need  for  photo  man¬ 
agers  to  come  together.” 

I  APPM  already  has 
i  about  100  paid  members 


representing  “a  wide 
spectrum  of  people  from 
small,  midsize,  and  large 
papers,”  according  to 
Dooley.  One  issue  of 
common  interest  is  the 
seamless  integration  of 
photo  departments  and 
newsrooms,  which  at 
some  newspapers  have 
mutually  aloof  cultures. 

“There  are  some 
strong,  shining  examples 
of  newspapers  in  which 
photo  managers  have 
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been  integrated  into  the 
newsroom  structure,  and 
many,  many  in  which 
that  is  not  the  case,” 
Dooley  said. 

The  new  organization 
has  aligned  itself  closely 
with  the  Associated 
Press  Managing  Editors 
(APME)  association. 
APPM’s  first  national 
meeting,  in  fact,  will  take 
place  at  the  APME 
convention  Oct.  10-13 
in  Milwaukee.  11 


www.editorandpublisher.com 
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Condace  Pressley  (left)  and  Herbert  Lowe  (right),  speak  Wednesday  at  the  National  Association  of  Black  Journalists’ 
convention  at  Disney  World  in  Orlando,  Fla.  Pressley  and  Lowe  both  were  candidates  for  the  NABJ  presidency. 


NABJ  feeling  a  financial  pinch 


Members  at  26th  annual  convention 
approve  creation  of  oversight  panel 

BY  DWIGHT  CUNNINGHAM 

ORLANDO,  FLA. 

HE  National  Association  of  Black  Jour- 
nalists  lives  and  dies  by  the  profitability  of  its 
annual  convention. 

Last  week,  it  got  a  near-fatal  dose  of  reality. 

Facing  a  deepening  financial  crisis,  concerned 
NABJ  members  pushed  their  leaders  to  develop  a  re¬ 
covery  plan  that  includes  a  finance  committee  with 
outside  advisers  to  help  stave  off  bankruptcy.  Such  a 
recovery  plan  could  result  in  fewer  scholarships  for 
college  students,  as  well  as  scaled-down  conventions 
held  geographically  closer  to  the  group’s  eastern 
membership  base,  NABJ  officials  said. 

Those  w'ere  two  of  several  options  under  discussion 
at  the  NABJ’s  26th  annual  convention  and  job  fair, 
held  in  the  Dolphin  Hotel  at  Walt  Disney  World  here. 
But  a  range  of  other  possibilities  lie  ahead  as  the 
3,300-member  organization  seeks  to  wean  itself  from 
relying  on  conventions  with  robust  attendance  and 
sponsorships  from  media  companies  that  have  be¬ 
come  increasingly  reluctant  to  cover  NABJ  expenses. 

“Everything  is  up  for  grabs,”  said  William  W.  Sut¬ 
ton  Jr.,  the  NABJ  president,  during  the  last  week  of 
his  two-year  term. 

NABJ  members  approved  the  financial-oversight 
panel  at  its  business  meeting  Friday.  Before  the  com¬ 
promise  was  reached,  NABJ  leaders  were  embroiled 
in  a  tension-filled  week  defending  against  accusations 
'  of  mismanagement  that  caused  the  group  to  dip  into 

j  its  reserve  fund  for  $200,000  to  cover  expenses, 
i  Moreover,  the  NABJ  may  have  to  use  its  reserves 
I  again  soon,  depending  on  the  profitability  of  this 
j  year’s  convention,  said  Glenn  E.  Rice,  NABJ  treas¬ 
urer  and  reporter  at  The  Kansas  City  (Mo.)  Star. 
“Early  returns  show  that  2001  continues  to  pace  be¬ 
hind  our  projections,”  he  said. 

The  compromise  agreement,  reached  after  a  se¬ 
ries  of  daylong  meetings  and  late-night  sessions, 
j  calls  for  a  financial  committee  to  issue  quarterly  re- 
j  ports  to  the  membership  after  reviews  of  spending 

L 


and  income.  Earlier,  the  dissident  coalition  of  more 
than  100  members  had  advocated  a  panel  with  veto 
power  over  expenditures  exceeding  $5,000. 

The  new  committee,  slated  to  begin  work  within 
the  next  90  days,  is  composed  of  Rice,  past  NABJ 
treasurers  Jackie  Greene  and  Rodney  Brooks  (both 
of  USA  Today),  and  two  independent  advisers  with 
financial  expertise.  It  would  be  chaired  by  a  top  me¬ 
dia  company  executive  yet  to  be  named. 

Sutton,  a  deputy  managing  editor  at  The  News  & 
Observer  in  Raleigh,  N.C.,  characterized  his  tenure  as 
“a  difficult  stretch,”  but  expressed  confidence  that  the 
compromise  agreement  would  lead  to  a  fundamental 
change  in  NABJ  thinking.  “In  the  past,  we’ve  said  well 
fund  student  short  courses,  no  matter  what,  fellow¬ 
ships  to  Afiica,  no  matter  w^hat,  and  scholarships,  no 
matter  what.  We  can  no  longer  say,  ‘No  matter  what.’  ” 

The  NABJ  has  an  annual  budget  of  $2  million,  but 
has  overspent  by  about  $500,000,  despite  making 
several  cutbacks  since  the  beginning  of  the  year. 

Much  of  the  financial  crisis  was  pinned  on  two 
unprofitable  conventions  in  Seattle  in  1999  and  in 
Phoenix  last  year.  Seattle  was  the  Unity  ’99  conven¬ 
tion,  a  venue  where  the  NABJ  shared  revenue  with 
other  minority-journalist  organizations.  Phoenix 
was  even  less  profitable,  NABJ  officials  conceded. 
The  organization  also  recently  experienced  stock- 
market  losses  totaling  another  $436,000,  Rice  said. 

“Few  nonprofits  rely  on  their  convention  revenue 
to  operate,”  said  Jackie  Jones,  a  dissident  leader 
and  former  NABJ  board  member.  Jones  expressed 
optimism  that  new  revenue  sources  could  be  found 
and  then  tapped.  Still,  she  and  NABJ  officials 
agreed  that  tough  decisions  await  the  incoming 
NABJ  board  and  its  new  financial-review  panel. 

NABJ  officials  said  they  may  charge  more  for 
training  programs,  increase  membership  fees 
(currently  $80  for  a  full  member),  and  establish  a 
publishing  house  for  the  growing  number  of  black 
journalists  turned  authors. 

“The  problem,  now  that  we’re  in  tight  financial 
times,  is  how  do  we  find  seed  money  for  these 
projects,”  said  Jones,  a  business  editor  at  The 
Washington  Post. 

Rice  agreed:  “We  have  more  needs  than  dollars.”  @1 


usage  falling  12.3%, 
to  689,000  tons. 

June  stocks  rose 
17.1%,  to  1,048,000 
tons,  a  46-day  supply, 
while  preliminary 
figures  show  July 
stocks  rising  10.4%  to 
1,047,000  tons,  also 
a  46-day  supply. 

-  LUCIA  MOSES 

PACIFICA  DEAL 
CWTODAY 

NorskeSkog 

Canada  Ltd.  last 
week  received  both 
approval  from  Invest¬ 
ment  Canada  and  the 
financing  for  today’s 
expected  acquisition 
of  Pacifica  Papers  Inc. 
for  $900  million 
(Canadian). 

Norske  will  pay  a 
special  distribution 
totalling  C$12  per 
Class  A  common 
share.  CEO  Russell 
J.  Horner  said  the 
expanded  company,  ' 
NorskeCanada,  looks 
to  save  C$60  million 
a  year  from  combined 
operations. 

-JIM  ROSENBERG 

KR,  TRIBUNE  60 
HEADHUNTIN6 

Aiming  to  close 
the  gap  with  top 
job  site  Monster.com, 
Knight  Ridder  and 
the  Tribune  Co.  agreed 
to  pay  about  $200 
million  for  Head- 
Hunter.NET  Inc. 

The  combination  of 
HeadHunter  with  their 
jointly  owned  job  site 
(^reerBuilder  Inc. 
would  result  in  a  reach 
of  5  million  unique 
monthly  visitors,  ac¬ 
cording  to  the  compa¬ 
nies.  -  LUCIA  MOSES 
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An  innocent  playground? 


Not  quite. 

What  you  see  may  look  like  a  harmless  playground, 
But  we  looked  closer.  In  a  series  of  investigative 
reports,  a  silent  killer  -  hiding  in  thousands  of 
playgrounds  -  was  given  national  attention. 

Arsenic. 

Seeping  from  treated  wood,  this  deadly  chemical 
poses  a  danger  to  the  health  of  children. 

And  that’s  something  we  just  can’t  live  with. 


^tJ3etersburg 
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Dirks,  Van  Essen  &  Murray 


CALIFORNIA 
Theodore  R.  Mitchell,  president  of  Occidental 
College  in  Los  Angeles,  elected  to  the  board 
of  directors  of  the  Sacramento-based 
McClatchy  Co. 


CONNECTICUT 

James  L.  Dean  to  editor  of  The  Hour  in 

Norwalk  from  managing  editor. 

Anne  M.  Amato  to  managing  editor  from 
local  news  editor. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBHSHER.COM 

KENTUCKY 

Amanda  Bennett 

Amanda  Bennett,  ,49,  managing  editor  for 
projects  at  The  Oregonian  in  Portland,  has 
been  named  editor  and  senior  vice  presi¬ 
dent  of  the  Lexington  Herald-Leader.  She 
succeeds  Pam  Luecke,  now  a  professor  of 
business  journalism  at  Washington  and 
Lee  University  in  Lexington,  Va.  Bennett 
spent  23  years  at  The  Wall  Street  Journal 
before  joining  The  Oregonian  in  1998.  Bennett  was  a  leader  of  an 
editorial  team  that  won  this  year’s  Pulitzer  Prize  for  public  service. 


FLORIDA 

Michael  D.  Asher  to  vice  president  and 
director  of  technology  and  systems  at 
the  Orlando  Sentinel  from  director  of 
technology  for  the  Daily  Press  in 
Newport  News,  Va. 


MASSACHUSETTS 
Richard  Lodge  to  editor  of  the  Community 
Newspaper  Co.’s  West  unit,  which 
includes  the  Metrowest  Daily  News 
in  Framingham  and  the  Milford  Daily 
News,  from  editor  in  chief  of  the 
company’s  Northwest  unit.  Lodge 
succeeds  Ruston  F.  Lodi. 


WASHINGTON 
John  A.  Swanson  to  president  and  publisher 
of  The  Bellingham  Herald  from  group 
controller  of  Gannett  Co.  Inc.’s  Statesman 
Journal  in  Salem,  Ore.,  and  Northwest 
Newspaper  Group.  Swanson  succeeds 
Pamela  Meals,  who  retired. 


THE  COURIER-GAZETTE 


liar  Harbor  Simre 

Fires  banned 


Starbound 
owner  files 
lawsuit 


WISCONSIN 

Helen  Jungwirth  to  president  and  publisher 
of  the  Marshfield  News-Herald.  Jungwirth, 
who  served  as  associate  publisher  of  the 
Daily  Tribune  in  Wisconsin  Rapids  until 
1999,  succeeds  Editor  and  Publisher 
William  R.  Heath,  who  retired. 


Union  OKs 


American  Consolidated  Media,  Inc. 

has  sold 


^  7^ -  WEST  VIRGINIA 

j  Edward  H. 

j  ^3  I  Dawson  Jr. 

I  j  to  executive  edi- 

I  1  tor  of  The  Her- 

ald-Dispatch  in 
Huntington  from  executive 
editor  of  the  Public  Opinion  in 
Chambersburg,  Pa.  Dawson 
succeeds  Robert  C.  Gabordi, 
now  executive  editor  of  The 
Asheville  (N.C.)  Citizen-Times. 


Courier  Publications 

consisting  of  seven  newspapers 
with  4 1 ,687  combined  weekly  circulation 
including 

Rockland  (ME)  Courier-Gazette 
Bar  Harbor  (ME)  Times 


Crescent  Pubiishing  Company,  LLC 

of  Greenville,  South  Carolina 

We  are  pleased  to  have  represented 
American  Consolidated  Media,  Inc.  in  this  transaction, 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  EE,  NM  875OI  TEL:  5O5. 820. 27OO  FAX:  5O5.82O.29OO 

E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 


AUGUST  27,  2001  EDITOR& PUBLISHER  7 


www.editorandpublisher.com 


I 


EDITORIALS 

IHEDIITrTOIliyiiEHEIl 

Publishers  who  think  readers  don’t  care  anymore  about  strong 
newspaper  editorials  are  flat  wrong.  Just  ask  Gary  Condit. 


u 


IT  IS  A  NEWSPAPER’S  DUTY  TO 

print  news,  and  raise  hell,” 
Wilbur  Storey  thundered 
when  he  ran  the  Civil  War-era 
Chicago  Times.  More  than  a  century  later, 
and  despite  their  recent  fiddling  with 
newsroom  budgets,  professional  news¬ 
paper  managers  are  still  pretty  much 
agreed  they  should  print  the  news.  It’s 
that  part  about  raising  hell  that  seems  to 
make  many  of  them  nervous. 

There’s  no  sadder  evidence  of  that 
skittishness  than  what  passes  for  an 
editorial  at  far  too  many 
newspapers:  a  studiously 
evenhanded  recounting  of  a 
current  event  leavened  with 
some  timorous  observation 
along  the  lines  of  “let’s 
hope  cooler  heads  prevail.” 

Increasing  numbers  of  pa¬ 
pers  won’t  even  take  a  posi¬ 
tion  on  which  presidential 
candidate  is  better  —  and 
then  try  to  sell  their  coyness  as  principle. 

What  it  really  reflects  in  most  cases  is  a 
disheartening  lack  of  faith  in  the  power  of 
newspapers.  Like  teen-agers  credulously 
repeating  an  urban  legend,  editors  and 
their  corporate  bosses  have  for  so  long 
been  telling  each  other  pernicious  nonsense 
about  editorials  that  they’ve  come  to 
honestly  believe  editorials  don’t  influence 
readers  and  only  fuel  suspicions  that  news 
stories  are  biased.  They  are  caught  up  in 
groupthink  that  is  cheating  both  their 
newspapers  and  their  readers. 

But  in  recent  days  even  the  most  obtuse 
newspaper  manager  can  see  the  power  of 
sharply  argued  and  worded  newspaper 
editorials.  For  more  than  three  months 
since  Chandra  Levy  went  missing,  U.S. 


Here  and  there, 
the  raise-hell 
spirit  of  the 
19th  century’s 
Wilbur  Storey 
is  alive  and  well. 


Rep.  Gary  Condit  flashed  his  rictus  of  a 
smile  while  resisting  all  pressure  to  say 
publicly  what  he  knew  about  the  intern’s 
disappearance.  Then  The  Modesto  Bee 
and  The  Fresno  Bee  —  the  hometown 
papers  in  his  Central  Valley  district  in 
California  —  weighed  in  with  editorials 
demanding  his  resignation. 

The  sting  of  the  separately  written 
editorials  came  from  the  papers’  long 
support  of  Condit  —  as  well  as  their 
passionste /accuse  tone.  “For  15  weeks,” 
The  Modesto  Bee  wrote,  “Condit  has  put 

his  own  interests  ahead  of 
the  effort  to  find  Levy. 

His  self-absorption  has 
been  a  lapse  not  only  of 
judgment,  but  of  human 
decency.”  Within  hours  of 
the  editorials,  the  first  of 
Condit’s  fellow  House 
Democrats  echoed  their 
sentiments.  Within  days, 
Condit  agreed  to  the 

interview  that  aired  last  Thursday  on  ABC. 

We  are  also  heartened  to  see  that  the 
raise-hell  spirit  of  Wilbur  Storey  is  alive 
and  well  at  the  28,851-circulation  Herald- 
Standard  in  Uniontown,  Pa.  Every  day 
since  June  3,  Publisher  Val  J.  Laub  has 
been  nmning  the  same  editorial  demand¬ 
ing  that  state  House  of  Representatives 
leader  H.  William  DeWeese  reveal,  as  he 
once  said  he  would,  exactly  how  legislators 
are  spending  money  from  a  special  $11- 
million  expense  fund  he  controls.  Laub 
vows  to  continue  running  the  editorial  right 
up  to  the  2002  election  if  DeWeese  insists 
on  keeping  the  spending  details  secret. 

That  sounds  like  a  good  cause  to  us. 
Let’s  hope  hotter  heads  —  of  Laub  and 
other  gutsy  publishers  like  him— prevail. 
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Require  top  editors  and  department 


DIVERSE  NEWm 

With  the  number  of  minority  journalists  not  rising  but  failing, 
this  is  the  time  to  make  a  real  commitment  to  diversity 

IT’S  INEVITABLE  FOR  A  NATIONAL  ECONOMIC  DOWNTURN 

to  take  a  toll  on  the  nation’s  newspapers.  We’ve  been 
through  this  cycle  time  and  time  again. 

One  big  difference  this  year  is  the  loss  of  dot-com  adver¬ 
tising,  both  display  and  help-wanted  classified  ads.  Anoth¬ 
er  big  difference  is  the  lack  of  attention  and  priority  being  given  to 
diversity  —  even  as  the  recent  U.S.  Census  shows  that  we  are 

l)ecoming  a  more  diverse  nation. 

For  too  long,  diversity  has  not 
t)een  one  of  the  most  important 
measurements  for  publishers  and  top 
editors.  It’s  high  time  to  put  it  on  the 


priority  agenda.  It’s  easy  to  mouth 
the  words,  “DiversiU-  is  important.” 

It’s  harder  to  implement  when  there 
are  fewer  hiring  and  promotion 
opportunities.  But  it  is  possible. 

The  American  Society’  of  Newspa¬ 
per  Editors  (ASNE)  has  tracked  the 
diversity  of  many  daily-new'spaper  news¬ 
rooms  for  more  than  two  decades.  This 
year,  for  the  first  time  in  23  years,  ASNE 
announced  the  disap|x>inting  news  that 
the  number  of  journalists  of  color  had  de¬ 
clined  in  all  four  categories  —  Asian,  black, 
Hispanic/Latino,  and  Native  American. 

The  erosion  is  not  ASNE’s  fault.  It’s  the 
fault  of  individual  publishers  and  editors. 
Every  publisher  should  require  top  editors 
to  fill  at  least  half  of  all  vacancies  with  jour¬ 
nalists  of  color  for  true  progress  this  year. 

Certainly,  editors  and  managing  editors 
have  had  more  of  their  income  tied  to 
circulation,  marketing,  readership,  and  in 
some  cases,  advertising,  in  the  last  decade 
or  so.  Why  not  tie  at  least  15  to  40  points 
to  diversity  and  make  them  pay  attention! 
Theyll  find  that  50%  then. 

Every  good  editor  I  know  takes  “risks” 
with  hiring  and  coverage.  Well,  take  a  risk 
on  someone  who  doesn’t  look  like  you. 


BY  WILLIAM  W. 
SUnONJR. 


heads  to  provide  diversity  goals  for 
next  year  and  beyond.  It’s  simple;  When 
you  set  advertising  and  circulation  goals, 
your  team  either  succeeds  by  meeting  or  ex¬ 
ceeding  them  or  it  fails.  Apply  the  same 
standard  to  diversity,  and  watch  the  success. 

4  Go  deeper.  It’s  not  enough  to  main¬ 
tain  diversity  numbers,  even  if  they 
are  good.  Explore  the  strengths  and  weak¬ 
nesses  of  your  diversity  —  examine  where 
you  have  diverse  stalTs  within  your  news¬ 
room  and  where  you  can  do  more. 

5  Celebrate  diversity  in  content,  hiring, 
and  promotion.  When  you’re  proud  of 
a  great  story,  wonderful  photography, 
strong  editing,  powerful  design,  or  right- 
on-point  headlines,  you  celebrate.  Do  the 
same  with  diversity.  Don’t  be  ashamed.  Be 
proud.  And  let  the  newsroom  know  it. 

The  National  Association  of  Black 
Journalists  (NABJ)  can  do  more,  too.  We 
must  get  more  young  black  students  inter¬ 
ested  in  journalism,  changing  our  focuses 
on  training  and  development  and  funding 
to  accomplish  our  goals.  We  must  be  more 

Every  good  editor 

^  focused,  more  market-dnven. 

I  know  takes  “risks”  it  s  not  enough  to  blame  the 

industrv  as  a  whole.  We  must 

With  hiring  and  ^  newspaper 

coverage. ...  Take  a  risk  by  newspaper  —  to  see  who  is 
j  .  making  a  diversity  difference  and 

and  promote  someone  jg  must  look  inside 
not  like  you  who  wants  ^nd  outside  of  nabj 

,  j .  .  In  April,  NABJ  sent  out  a  call 

a  shot  at  editing.  to  editors  to  work  with  it  to  stem 

the  flow  of  black  journalists  leaving  the 
industry,  to  work  specifically  on  retention. 
We  stand  ready  and  willing  to  establish 
partnerships  with  organizations  —  as  we 
already  have  with  the  John  S.  and  James 
L.  Knight  Foundation,  the  Scripps 
How'ard  Foundation,  the  Ford  Founda¬ 
tion,  Virginia’s  Hampton  University, 
and,  most  recently,  Bloomberg  L.P.  They 
have  stepped  up  to  help  NABJ  identify, 
recruit,  train,  develop,  and  retain  black 
journalists.  There  are  others,  but  is  your 
organization’s  name  on  the  list? 

Put  your  money  and  your  energy  where 
it  is  needed.  We  need  you.  You  need  us. 

Do  the  right  thing  and  help,  or  we  won’t 
improve  the  industry.  ® 


doesn’t  act  like  you,  doesn’t  think  like  you. 
Take  a  risk  and  promote  someone  not  like 
you  who  wants  a  shot  at  editing.  Can’t  find 
“excellent”  journalists?  Were  you  always 
excellent?  Are  you  excellent  now?  Find  an 
average  or  good  journalist  of  color  and 
help  them  become  good  or  excellent. 

As  publishers  and  editors  look  at  their 
budgets,  we  challenge  them  to: 

1  Maintain  internships.  Use  these 
opportunities  for  training  future  jour¬ 
nalists  and  commit  to  filling  50%  to  75% 
of  your  internships  with  students  of  color.  If 
you’re  in  a  market  with  at  least  10%  to  20% 
African  Americans,  make  them  at  least 
triple  that  percentage  in  your  intern  pool. 

2  Give  most  internship  slots  to  the 
skill  areas  you  need  most  for  full-time 
job  candidates,  most  likely  infographic 
artists,  copy  editors,  designers,  and  photo- 
journalists  of  color.  Instead  of  complain¬ 
ing  about  having  so  few  candidates  for 
these  jobs,  do  your  part  to  create  them. 


Sutton  is  a  deputy  managing  editor  at 
The  News  &  Observer  in  Raleigh,  N.C.  He 
began  his  third  stint  on  the  NABJ  board  of 
directors  as  immediate  past  president  when 
his  term  as  president  ended  Saturday. 
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Neither  ice  and  snow,  nor  its  splendid  isolation,  stays 
the  ‘Watertown  Daily  Times’ from  its  appointed  rounds 
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Ottawa 


Rochester 


9  Syracuse 


Albam 


New  York  City 


BY  WAYNE  ROBINS 


IT  IS  THE  FRONT  PAGE  OF  A  COSMOPOLITAN  NEWSPAPER  WITH 

broad  national  and  international  reach.  “Test  Site  Urged  for 
Missiles”  is  the  headline  of  the  main  stoiy  in  the  upper-right- 
hand  slot.  Adjacent,  running  four  columns  wide  above  the 
fold,  is  a  dramatic  color  photograph  of  soldiers  in  full  battle 
gear  aiming  weapons  at  an  unseen  enemy.  “Jamaica  Deploys  Army  as 
Violence  Leaves  20  Dead”  is  the  hed  of  the  accompanying  stoiy. 

Below  the  crease  on  this  typical  Tuesday  in  July  are  stories  about  a 

owned  Daily  Times  is  staying  the  course  and 
even,  in  its  modest  way,  prospering. 

The  ratio  of  news-to-advertising  in  its 
pages  remains  an  astonishingly  high  70%-to- 
30%.  On  one  hand,  ad  revenue  was  up  5% 
for  the  first  half  compared  with  last  year,  ac¬ 
cording  to  Advertising  Director  Bob  Cornell. 
On  the  other  hand,  circulation,  which 
accounts  for  an  uncommonly  high  40%  of 
revenue,  is  down  12.78%  daily  and  10% 
Sunday  over  the  last  five  years  as  an  estimat¬ 
ed  11,000  people  have  moved  away  from  the 
economically  depressed  North  Country. 

“This  is  an  area  dependent  on  dairy  farm¬ 
ing,  mines,  raw  material  extraction,  and  the 
paper  industry,”  says  John  B.  Johnson  Jr., 
editor  and  publisher  of  the  Daily  Times  and 
president  and  CEO  of  Johnson  Newspapers 
Corp.,  the  family  company  that  has  owned 
the  paper  since  1932. 


West  Virginia  flood,  unexpected  species 
populating  the  Great  Lakes,  a  state 
attorney  general  protesting  a  utility  rate 
hike,  and  Palestinian  homes  bulldozed. 

These  are  the  kind  of  stories  readers  of 
The  New  York  Times  or  The  Washington 
Post  are  used  to  devouring  every  morning 
along  with  their  cappuccino  and  croissants. 

They  are  also  the  kind  of  international  and 
national  stories  that  the  34,716  weekday 
newspaper  buyers  (40,477  Sunday)  in 
Jefferson,  Lewis,  and  St.  Lawrence  counties 
in  the  harsh,  isolated  rural  “North  Country” 
of  New  York  state,  near  the  Canadian  border, 
find  on  the  front  page  of  their  afternoon 
paper,  the  Watertown  Daily  Times. 

While  publicly  owned  newspaper  com¬ 
panies  are  slashing  staffs,  shrinking  news 
holes,  and  otherwise  pinching  pennies  for 
their  masters  on  Wall  Street,  the  family- 


“WeVe  had  three 
paper  mills  close  in 
2001,  with  the  loss  of 
1,000 jobs,”  Johnson 
continues.  “Our  big 
zinc  mine’s  closed. 
Our  economy  here  is 
running  the  end  of 
its  heavy-industry  cy¬ 
cle,  and  that’s  been 
very  difficult  on  our 
people.  We’ve  had  a 
substantial  outmigra¬ 
tion  of  our  North 
Coimtiy  people 
these  last  five 
years,  so  it’s 
been  a  big  chal¬ 
lenge  for  us  as  a 
business,  and 
as  journalists, 
to  keep  track  of 
it”  Yet  Johnson  hastily  adds,  “But 
it’s  unique  —  it’s  terrific  up  here.” 

It  certainly  looks  terrific  driving  up 
Route  12,  the  small  highway  that  connects 
Watertown  and  the  central  part  of  New 
York  state.  In  July,  when  spent 
three  days  in  Watertown,  the  expanses  of 
greenery  made  the  region  look  like  an 
emerald  kingdom. 

The  splendid  isolation  and  rugged  beauty 
—  and  unforgiving  forces  of  nature  —  make 
Watertown  and  the  North  Country  special. 
But  when  Johnson  calls  the  region  unique, 
he  could  also  be  referring  to  his  newspaper, 
which  has  to  be  considered  among  the  best 
of  its  size  in  the  country. 

The  Daily  Times,  for  example,  may  be 
the  smallest-circulation  general-interest 
daily  in  the  country  with  its  own 
Washington  bureau.  For  nearly  50  years, 
that  bureau  was  anchored  by  Alan  S. 

Emory,  who  died  in  November  at  age  78. 

A  former  president  of  the  Washington 
correspondents’  Gridiron  Club,  as  well  as  a 
longtime  Society  of  Professional  Journalists 
official,  Emory  covered  more  than  1,500 
presidential  press  conferences,  from 
Truman  to  Clinton  (see  story,  p.  17). 

That  is  not  to  say  the  Daily  Times  ignores 
the  mundane  events  in  its  own  vast  back 
yard:  It  just  keeps  them  off  its  front  page. 
Local  news,  by  tradition,  is  featured  on  the 
back  page,  fit)m  where  it  jumps  inside.  (It  is 
even  called  “The  Back  Page.”) 

Johnson  doesn’t  remember  where  the 
front  page/back  page  duality  developed, 
calling  it  a  tradition.  But  Managing  Editor 
Robert  Gorman,  50,  recalls  with  a  chuckle 


Come  on  in,  Watertown’s  fine:  John  B.  Johnson  Jr.  in  front  of  his  family’s  newspaper  building  (left)  in  Watertown,  N.Y.,  which,  as  the  map  above  shows,  isn’t 
close  to  any  major  cities  but  benefits  from  proximity  to  the  Thousand  Islands,  the  St.  Lawrence  River,  Lake  Ontario,  and  a  key  Army  base.  Fort  Drum. 
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Seized  b)  Israeli  Police 


pretty  far  away  from  just  about  everywhere. 

Check  the  numbers:  Watertown  is  closer 
to  Toronto  (215  miles)  than  it  is  to  Buffalo, 
N.Y.  (222  miles),  closer  to  Montreal  (198 
mUes)  than  it  is  to  Albany,  N.Y.  (209),  and 
closer  to  Ottawa  (136)  than  it  is  to  Rochester, 
N.Y.  (154).  It’s  68  miles  north  of  Syracuse, 
330  miles  northwest  of  New  York  City. 

Because  its  circulation  region  touches 
areas  far  from  the  Watertown  hub,  the 
afternoon  daily  requires  two  press  runs.  (Its 
Saturday  and  Sunday  issues  are  morning 
papers,  and  a  switch  to  morning  publication 
every  day  is  being  analyzed  and  discussed.) 

The  presses  start  at  10:30  a.m.  and  12:30 
p.m.  The  earlier  edition  is  distributed  in  dis¬ 
tant  St.  Lawrence 
County,  whose 
nearest  town, 

Gouvemeur,  is 
nearly  90  miles 
away. 

“Our  drivers 
drive  5,000  miles 
a  day,  so  gasoline 
is  one  of  my 
biggest  expenses,” 
says  Circulation 


www.editorandpublisher.com 


how  he  was  introduced  to  the  concept  when 
he  interviewed  with  Johnson  for  his  job  in 
1994,  after  20  years  at  South  Carolina 
newspapers,  including  The  Item  in  Sumter. 
Gorman  tried  to  grasp  the  concept  with  a 
series  of  rhetorical  questions. 


“Suppose  there’s  an  explosion  in  Weish- 
ington,  D.C.?” 

“Front  page,”  he  was  told. 

“An  explosion  in  Syracuse?” 

“Front  page.” 

“An  explosion  across  the  street?” 

“Back  page.” 

Essr  -  1  Truly  north 
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Typical  front  (world  and  national)  and  back  (local) 
pages  threw  M.E.  Robert  Gorman  (right)  at  first. 


BfflB National  Press  Foundation 

COVERING  BUSINESS  AND  ECONOMICS 

A  Free  Four-day  Seminar  for  Journalists  —  October  14-17,  2001 
In  the  Center  of  Washington,  D.C. 
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Director  Stephen  A.  Laird.  “We’re  constantly 
monitoring  the  price  of  gas.”  Drivers  are 
rewarded  in  their  pay  envelopes  for  finding 
and  using  efficiently  priced  fuel. 

It’s  not  easy  driving,  either,  not  in  one 
of  the  coldest,  snowiest  areas  of  the  lower 
48  states.  Though  the  summers  are 
gorgeous,  they  are  short-lived. 

North  Country, 
even  summer 
storms  can  carry 
the  sock  of  your 
basic  downstate 
blizzard. 

“I  was  up  there 
in  the  summer  of 
1995  when  they 
had  a  terrible 
j  storm,  a  thunder¬ 
storm  unlike 
anything  you’ve 
ever  seen,”  says 
Washington  Post 
columnist  Jonathan  Yardley  in  a  phone 
interview.  He  was  in  the  area  researching 
his  book,  “Misfit:  The  Strange  Life  of 
Frederick  Exley,”  a  biography  of  Water¬ 
town’s  self-destructive  literary  native  son. 

The  weather  event  was  a  microburst,  a 
kind  of  perfect  storm  spewing  wind  shears  in 


I  Stephen  Laird  circulates 
paper  across  a  wide  area. 


johnston/watertown  daily  times 
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every  direction. 
Trees  twisted  off 
at  their  roots 
downed  power 
lines  across  a  wide 
swath  of  the  North 
Country. 

What  amazed 
Yardley  besides 
the  sudden, 
vicious  intensity 
of  the  storm  was 
that  the  Daily 
Times  (which  he 
calls  “excellent” 
in  the  Exley  book) 
didn’t  skip  a  beat  —  or  an  edition. 

“They  made  an  extraordinary  effort  to 
bring  out  the  paper;  they  should’ve  gotten  a 
Pulitzer  for  public  service,”  Yardley  says. 

The  Daily  Times'  Johnson,  of  course, 
remembers  the  microburst.  “Portions  of 
[Watertown’s]  Jefferson  County  were  out 
of  power  10  days  to  two  weeks,”  he  recalls. 
“We  were  up  against  it  big-time,  but  we  got 
all  of  our  people  in  and  all  of  our  papers  out. 
It  was  because  of  a  wonderful  work  force 
that  really  responded.” 

Aside  from  the  modem,  well-staffed  news- 


Bob  Cornell,  ad  director: 
No  dot-com  and  go 


room  in  Watertown  (population  26,705), 
there  are  also  Times  news  bureaus  in 
Canton,  Carthage,  Gouvemeur,  Lowville, 
Massena,  Ogdensburg,  and  Potsdam. 

Dont  think  ice,  ifs  all  right 

Winters  are  another  story,  more 
predictable  but  just  as  miserable  if  you’re 
not  used  to  it.  “The  winters  are  long  and 
arduous  and,  for  those  of  us  who’ve  lived 
here  all  our  lives,  very  pleasant,”  Johnson 
says  with  the  stoicism  that  goes  along  with 
North  Country  life.  OK,  no  one  gets  used 
to  the  days  when  it  gets  to  43  below  zero 
—  a  record  low  that  was  reached  in  1994. 
And  the  great  ice  storm  of 1998,  which 
knocked  out  power  from  Watertovm 
through  Quebec  and  Maine  for  weeks, 
well,  that  was  pretty  bad. 

“We  actually  missed  one  publication 
day,”  Gorman  says,  “because  we  lost 
our  electricity  right  before  the  presses 
started.  So  we  missed  Thursday.  We 
printed  Friday  and  Saturday  in  Oswego, 
and  Saturday  and  Sunday  and  Monday 
morning  in  Ogdensburg.  We  then 
published  again  Monday  afternoon  here.” 
On  circulation  chief  Laird’s  wall  is  a  photo 
from  a  grateful  subscriber:  a  Daily  Times 
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Watertown  in  winter:  Scene  of  a  1991  ice  storm 


mail  tube  sealed  shut  by  a  winter  storm  — 
except  for  a  hole  in  the  inch-thick  ice  drilled 
by  an  industrious  Times  driver. 

Talk  with  Johnson  about  the  bratal 
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economic  climate,  and  hell  note,  “Harsh 
economy  and  harsh  climate.  There’s  a 
degree  of  harshness  in  the  North  Country 
that  makes  us  sturdy.” 

Adaptability  to  imposing  conditions  has 
its  advantages.  Johnson’s  ancestors  started 
rolling  with  the  North  Country’s  punches 
after  settling  there  in  the  17th  century,  so  it 
isn’t  surprising  that  the  family-owned 
newspaper  takes  a  much  longer  view  of 
economic  hard  times  than  publicly  owned 
chains.  The  Daily  Times  looks  ahead 
“three  or  four  years,  rather  than  two  or 
three  quarters,”  says  Johnson. 

Its  remoteness  and  often-depressed 
local  economy  may  deprive  the  paper  of 


boom-time  highs,  but  it  also  insulates  it 
from  stomach-wrenching  lows. 

Nationwide,  the  newspaper  industry 
“prospered  overall  tremendously  at  the 
height  of  the  dot-com  frenzy ...  you  couldn’t 
wade  your  way  through  the  pages  of 
advertising,”  Johnson  says.  “We  never 
received  one  bit  of  that  advertising  in 
Watertown,  N.Y.  Not  one  bit!  So  when  it  all 
went  away,  we  didn’t  lose  anything!” 

The  paper  may  have  missed  the  Internet 
ad  boom,  but  it  didn’t  go  broke  with  an  on¬ 
line  edition,  either.  Gorman  jokes  that  “we’ve 
been  an  industry  leader”  in  not  losing  money 
on  the  Web,  mostly  because  it  has  a  bare- 
bones  site,  with  little  more  than  a  home  page. 


Atchitecture/Engineering 
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a  subscription  offer,  and  some  archival  mate¬ 
rial.  (A  Web  page  with  headlines  is  going  up 
Oct.  1,  and  a  subscription  site  is  planned.) 

Classified  ads  tell  the  same  story:  The  low 
national  unemployment  rate  during  the  mid- 
and  late  1990s  turned  help-wanted  ads  into 
fool’s  gold  in  most  places.  But  not  in  Water- 
town.  “Since  we’ve  always  had  a  high  unem¬ 
ployment  rate  here,  we  never  had  a  plethora 
of  help-wanted  advertising,”  Johnson  says. 
“So  when  the  help-wanted  advertising  dried 
up,  we  didn’t  have  any  to  begin  with! 

“That’s  one  of  the  reasons  this  year  has 
been  easier  for  us,  because  we  didn’t  have 
any  numbers  to  compare  it  to.  Since  this  is  a 
small  business,  a  family  business,  one  year  a 
life  does  not  make.” 

It's  a  family  tradition 

Newspapers  have  been  the  Johnson 
family  business  for  generations. 

The  Johnson  Newspaper  Corp.’s  current 
chairman  and  CEO,  who  is  now  57,  was 
part  of  one  of  the  Columbia  Graduate 
School  of  Journalism’s  most  impressive 
classes,  a  group  that  included  Anthony 
Marro,  editor  oiNewsday  in  Melville,  N.Y.; 
James  Willse,  editor  of  The  Star-Ledger  in 
Newark,  N.J.;  Tom  Goldstein,  the  j-school’s 
current  dean;  and  Ken  Bacon,  a  former 
spokesman  for  the  Pentagon. 

John  Jr.’s  father,  John  B.  Johnson,  died  in 
May  after  more  than  50  years  at  the  helm, 
having  taken  over  as  editor  and  publisher  in 
1949  after  the  death  of  his  father,  Harold  B. 
Johnson,  who  had  run  the  paper  beginning 
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Seymour  and  Eleanor  Dulles. 
Some  of  the  descendants  of  the 
Dulles  family  are  still  neighbors  at 
Henderson  Harbor  during  the 
summer.”  The  Daily  Times  build¬ 
ing  is  across  the  street  from  the 
Dulles  State  Office  Building. 

Under  Harold  B.  Johnson  and 
John  B.  Johnson,  the  paper 
became  the  dominant  voice  in  the 
part  of  the  state  north  of  the  New 
York  State  Thruway.  During  the 
late  John  B.  Johnson’s  50-plus 


Johnson  Jr.  and  his  father  flank  Gov. 
Hugh  L.  Carey  on  a  visit  to  the  paper. 


n  dark  suit  at  center),  and  his  father  as  a  boy  on  a  boat 


in  1919.  His  namesake.  Daily  Times  Co- 
Publisher  Harold  B.  Johnson  II,  also 
oversees  the  family’s  papers  outside  of  the 
North  Country',  such  as  those  in  Hudson, 
Catskill,  cmd  Batavia,  N.Y. 

The  Johnson  family’s  North  Country’ 
roots  date  back  to  the  17th  century;  its 
newspaper  roots  are  as  deep  as  the  19th 
century,  when  Harold  B.  Johnson  started  a 
high-school  paper  in  Gouvemeur  in  the 
1880s.  Mo\'ing  west,  he  worked  for  news¬ 
papers  in  Helena,  Mont.,  and  Portland, 
Ore.,  before  joining  the  Watertown  Times 
in  1904  as  a  $14-a-week  reporter. 

The  Johnsons  were  part  of  a  prominent 
circle  that  also  included  the  Dulles  family,  a 
force  in  national  and  international  affairs  for 
decades.  That  relationship,  along  with  the 
importance  of  Fort  Drum  (the  local  Army 
base)  in  the  regional  economy,  may  be  just 
one  hint  at  the  reason  the  Daily  Times  gives 
so  much  attention  to  world  news,  a  sense, 
as  one  editor  there  says,  “everything  that 
happens  in  the  world  resonates  back  to 
Watertown  in  some  way.” 

The  Johnson  family’s  summer  home  on 
Lake  Ontario,  Underbluff,  was  once  owned 
by  the  Dulles  family. 

“The  patriarch  of  the  family,  Allen  Macy 
Dulles,  was  pastor  of  the  First  Presbyterian 
Church  of  Watertown,  my  family’s  church, 
and  was  a  friend  of  my  grandfather,” 
Johnson  says.  “My  father  was  an  acquain¬ 
tance  with  [former  Secretary  of  State]  John 
Foster  Dulles  and  [former  CIA  director] 
Allen  Dulles,  and  their  sisters,  Natalie 
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years  as  editor  and  publisher,  the  Times 
established  a  reputation  for  a  commit¬ 
ment  to  community  that  put  less  emphasis 
on  party  affiliation  and  more  on  what  was 
best  for  the  North  Country. 

“We  stand  for  jobs,”  Johnson  saj-s.  “What 
we’re  interested  in  is  increased  opportunity 
for  the  people  who  choose  to  live  here.  We 
feel  very  strongly  that  we  have  to  do  as  a 
community  anything  and  everything  to  en¬ 
courage  investment  and  job  creation. 
Somebody  wants  to  bring  jobs  here,  they’re 
the  greatest  people  in  the  world.  They’ve  got 
to  meet  all  of  New  York’s  standards,  of 
course  —  they  can’t  come  in  and  pollute  our 
water,  can’t  come  in  and  pollute  our  air, 
they’ve  got  to  meet  stringent  standards,  but 
we’re  readv  to  welcome  them.” 


Holding  the  fort 

The  Times  is  having  a  relatively  good 
year  in  terms  of  ad  revenue  because  it’s  got 
nowhere  to  go  but  up  from  1998,  when  the 
rest  of  the  newspaper  business  was  in  clover. 

“We  had  three  major  department  stores 
close  on  us:  Montgomery  Ward,  Hills,  and 
Steinbachs,”  says  Ad  Director  Cornell. 

A  new  chain  store,  Lowe’s,  opened  last 
year,  wireless  services  have  picked  up 


Greeting  Fort  Drum  boys  on  their  return  from  Gulf  War 


some  of  the  slack,  and,  of  course,  there 
are  the  local  businesses  that  have  been 
advertising  in  the  Daily  Times  for  gen¬ 
erations  —  Watertown  Appliance,  Morri¬ 
son’s  Furniture,  Apex  Army  and  Navy  — 
“family-owned  businesses  that  remain 


strong  and  vibrant  with  us,”  Cornell  says. 

There’s  some  strength  in  the  automobile 
advertising  thanks  to  the  proximity  of 
Fort  Drum.  “If  Fort  Drum  closed,  a  huge 
piece  of  the  economic  engine  up  here 
would  be  gone,”  Johnson  says.  “It’s  a 
major  issue  for  us.” 

But  somehow,  you  sense,  the  Watertown 
Daily  Times  would  get  by.  "We  have  always 
been  conscious  during  the  boom  times  not 
to  expand,  so  we  don’t  have  to  contract  in 
the  poor  times,”  Johnson  says.  “So  we  never 
had  to  react  the  same  ways  to  downturns 
as  some  of  the  publicly  held  companies, 
because  we  don’t  have  to  have  an  instant  re¬ 
versal.  We  haven’t  told  eveiybody  we’ve  got 
to  make  X  number  of  cents  or  X  dollars  per 
share,  so  we  don’t  need  to  find  a  way  to  do 
it.  We  know  what  we  have  to  do  to  maintain 
our  business,  generate  enough  revenues  to 
pay  our  bills,  to  invest  in  the  future. 

“And  if  you  look  around  at  this  facility, 
we  have  invested  in  our  future.  This  is  not  a 
decrepit  newspaper  plant.  We’ve  got  fairly 
new  printing  presses. ...  We’re  not  on  the 
cutting  edge  of  technology,  but  we’re  close. 

If  things  got  really  bad,  we  wouldn’t  have 
to  buy  a  damned  thing  here  other  than 
consumables  for,  oh,  two  years.”  1) 


The  Robert  Bosch  Foundation  Fellowship  Program 


Offering  Excellent  International  Experience 
FOR  Young  American  Journalists 


As  the  countries  of  the  world  become  more  interdependent,  the  Robert  Bosch 
Foundation  offers  an  excellent  opportunity  to  gain  in-depth  knowledge  of  a  different 
political,  economic,  and  cultural  environment.  Each  year,  the  Robert  Bosch 
Foundation  in  Stuttgart,  Germany,  gives  20  young  Americans  between  the  ages  of  23 
and  34  the  chance  to  spend  nine  months  in  Germany.  Five  of  the  competitively  cho¬ 
sen  Robert  Bosch  Foundation  Fellows  are  from  the  field  of  Journalism  and  Mass 
Communications.  During  the  two  work  phases  of  the  program,  Fellows  gain  practi¬ 
cal  experience  in  newspapers  such  as  Berliner  Zeitung  (Berlin),  Der  Tagesspiegel 
(Berlin),  Die  Zeit  (Hamburg),  and  TV  stations  such  as  n-tv  and  ZDF. 


Applications  must  be  received  no  later  than 
October  15,  2001  for  the  program  begin¬ 
ning  in  September  2002. 


For  more  information  contact: 


Through  their  professional  experience,  trips,  lectures  and  related  seminars  in  Berlin, 
Munich,  the  Czech  Republic,  Paris  and  Brussels,  the  Fellows  gain  a  meaningful 
understanding  of  issues  facing  the  European  Union  and  Germany  today.  Candidates 
for  the  Robert  Bosch  Foundation  Fellowship  Program  are  chosen  from  the  fields  of 
Journalism  and  Mass  Communications,  Business  Administration,  Economics,  Law, 
Political  Science,  and  Public  Policies/Affairs.  Fellows  receive  a  generous  monthly 
stipend  and,  if  needed,  will  be  provided  with  German  language  training. 


CDS  International,  Inc. 

U.S.  Representative  for  The  Robert  Bosch 

Foundation  Fellowship  Program 

871  United  Nations  Plaza,  15th  Floor 

New  York,  NY  10017-1814 

Tel:  (2 12)  497-3518 

Fax:  (212)  497-3535 

E-mail;  bosch@cdsintl.org 

Website:  www.cdsintl.org/rbfpintro.html 


Since  1984,  over  250  Americans  have  been  given  this  unique  opportunity.  Most  of 
those  selected  to  participate  in  this  program  are  very  likely  to  become  leaders  in  their 
professional  fields  in  the  future,  and  commit  themselves  to  the  long-term  stabilization 
and  growth  of  German- American  relations. 


The  Robert  Bosch  Foundation 

(Robert  Bosch  Stiftung  GmbH)  in  Stuttgart, 
Germany,  embodies  the  philanthropic  and 
social  endeavors  of  the  founder,  Robert 
Bosch  (1861-1942).  Established  in  1964, 
the  Foundation  holds  92%  of  the  shares  of 
the  Robert  Bosch  Company,  a  worldwide 
manufacturing  enterprise. 


•  I 
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NORM  JOHNSTON/WATERTOWN  DAILY  TIMES 


From  great  white  north  to  the  White  House 


The  WATERTOWN  (N.Y.)  DAILY  TIMES 
must  be  one  of  the  few  dailies  with 
circulation  of  under  50,000  to  produce 
a  legendary  Washington  bureau  chief.  During 
his  nearly  50  years  at  the  helm,  Alan  S.  Emory 
covered  10  presidents.  Among  his  accomplish¬ 
ments,  he  inaugurated  regular  luncheons 
bringing  together  Washington-based  New  York 
press  and  the  Canadian  ambassador.  That 
border  relationship  is  of  key  interest  to  Water- 
town.  The  meetings  became  known  as  “The 
Emory  Group.”  He  retired  in  1998,  but  wrote 
occasional  columns  until  weeks  before  his 
death  last  year.  He  was  succeeded  as  bureau 
chief  by  Marc  Heller. 

Heller,  33,  joined  the  Daily  Times  in  1993, 
directly  out  of  the  Columbia  Graduate  School 
of  Journalism.  “They  took  the  kid  from  the 
city  and  stuck  him  on  the  farm  beat,”  Heller 
says.  “But  that’s  a  good  thing,  because  it's  an 
important  beat  here.”  He  left  Watertown  to 
spend  a  year  at  the  Newport  News,  Va.,  Daily 
Pkss,  then  returned  to  the  Daily  Times  to  be 
groomed  as  Emory’s  successor. 


The  Daily  Times  also  has 
reporters  in  Albany  —  one  or  two, 
depending  on  circumstances. 

“Our  Washington  and  Albany 
journalists  are  responsible  for 
covering  only  the  parts  of  the 
federal  and  state  governments 
that  affect  us  directly,”  says  Editor 
and  Publisher  John  B.  Johnson  Jr. 

“In  Albany,  our  correspondent 
concentrates  on,  among  other 
things,  state-prison  issues  ...  a  lot 
of  our  people  are  employed  in 
them,  they’re  important  to  our 
economy.  In  Washington,  we  focus  on  dairy 
issues,  military  issues  involving  the  10th 
Mountain  Division  [based  at  Fort  Drum],  the  St. 
Lawrence  Seaway  ...  activities  that  will  affect 
our  readers  directly.” 

Emory’s  reputation  and  Heller’s  focus  are 
evident  in  this  exchange  between  the  newcomer 
and  former  President  Clinton’s  press  secretary, 
Mike  McCurry,  at  a  press  conference  late  in 
Clinton’s  second  term. 


McCURRY:  You’re  the  Alan 
Emory  understudy  then. 

HELLER:  The  new  Alan 
Emory. 

McCURRY:  That’s  right.  Do 
you  know  Alan  Emory,  any  of 
you?  You  know  Alan.  He’s  a 
fellow  Gridiron  [Club]  member, 
being  of  the  New  York  press 
delegation  here,  a  fine  and 
talented  journalist.  Thank  him 
for  that  wonderful  profile  he 
wrote  about ...  (Laughter) 
HELLER:  I’ve  got  a  question 
about  the  president’s  choice  to  head  the  St. 
Lawrence  Seaway.  There  appears  to  be  a 
gentleman  from  California  with  no  ... 

McCURRY:  This  appears  to  be  “stump  Mike” 
time.  (Laughter) 

HELLER: ...  with  no  background  in  the 
seaway  or  in  shipping. 

McCURRY:  I'll  take  the  question,  and  Amy 
Weiss  will  help  you  get  an  answer,  because  I 
don’t  know.  —  Wayne  Robins 


Emory:  Unlikely  insider 


■  The  benefits  add  up  at  6o  newspapers 
worldwide:  Pape  +  Partner  =  ROI 


To  achieve  your  newspaper's  business  goals, 
you  need  to  find  the  hidden  value  in  your 
production  operations.  PPI  software  unco¬ 
vers  new  cost  reductions  and  revenue  oppor¬ 
tunities  by  optimizing  your  entire  newspa¬ 
pers  workflow.  With  our  solutions,  you  can 

■  Reduce  waste 

■  Minimize  plate  changes 

■  Optimize  color  consumption 

■  Streamline  your  production  processes. 


PPI  integrates  its  value-adding  software  with 
your  current  prepress  and  press  control 
systems  to  create  the  most  cost-efficient 
workflow  possible.  And  with  our  Web-based 
ClobalTrack  module  you  can  monitor  your 
entire  workflow.  If  your  newspaper  is  scru¬ 
tinizing  the  bottom  line,  do  the  math  and 
discover  new  ROI  with  PPI  software. 


Pape  +  Partner  Media 


Internet:  http://www.ppi.de 

E-mail:  media@ppi.de 
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Ghosts  of  the  Confederacy  meet  Circuit  City,  Verizon,  and  Philip  Morris  near  the  James  River. 


rail,  and  interstate  transport. 

The  Greater  Richmond  area  is  home  to 
electronics  retail  giant  Circuit  City  and 
telephony  titan  Verizon  Communications. 
The  city  is  a  big  tobacco  town,  with  one  of 
Philip  Morris’  two  American  cigarette¬ 
making  plants  located  in  Richmond.  State 
government  also  is  an  important  employer. 

Executives  with  the  market’s  dominant 
daily  newspaper,  the  Richmond  Times- 

18  EDITOR& PUBI.ISHEK  AUGUST  27,  2001 


Dispatch,  consider  the  area’s  economic 
diversity  to  be  a  bulwark  against  the  kind 
of  slump  now  bedeviling  newspapers 
nationwide.  The  Richmond  area  neither 
booms  quite  as  robustly  as  other  areas  nor 
busts  quite  as  hard,  said  Albert  ‘Tappy” 
August  III,  president  and  general  manager 
of  the  T-D,  as  the  paper  is  locally  known. 

Still,  August  said,  “There’s  no  question 
that  in  the  Richmond  market  we’ve  felt  the 


Focus  ON 


A  ONE-m  TOWN 

Making  the  ‘T-D’  list:  New  highway,  port,  and  mall  construction 
promises  a  brighter  future  for  the  151-year-old  daily 

BY  EILEEN  DAVIS  HUDSON  AND  TODD  SHIELDS 

Richmond,  located  in  central  Virginia,  is  in  the 
beginning  stages  of  a  major  revitalization  along  the 
banks  of  the  James  River  to  attract  new  business  and 
spur  economic  growth.  The  state  capital  also  recent¬ 
ly  completed  the  first  phase  of  a  $  23-million  expan¬ 
sion  of  the  Port  of  Richmond  designed  to  turn  the  port  into  the  center 
of  a  regional  freight  transportation  system  including  the  area’s  air. 


pain.”  T-D  ad  linage  for  the  first 
half  of  this  year  was  down  10% 
from  linage  in  the  same  period  a 
year  earlier,  according  to  corporate 
parent  Media  General  Inc. 

August  said  short-  and  long¬ 
term  factors  could  augur  a 
rebound  in  ad  spending.  In  the 
short  term,  Richmond’s  housing 
market  remains  strong,  interest 
rates  should  stay  low,  and  con¬ 
sumers  should  soon  be  spending 
their  federal  income-tax-refund 
checks,  he  said.  “We  think  the 
third  and  fourth  quarters  are 
going  to  be  better,”  August  said. 

Longer  term,  a  number  of 
infrastructure  projects  bode  for 
economic  expansion.  Credit  card 
giant  Capitol  One  Financial  Corp. 
is  building  an  office  complex  in 
Goochland  County  in  Richmond’s 
western  suburbs  and  should  add  6,000 
new  workers  to  the  area  by  2004,  said 
August.  Also  west  of  Richmond,  a  new 
1.1-million-square-foot  shopping  mall  is 
to  open  by 
spring 
2003, 
bringing  a 
bev\'  of  new 
upscale 

retailers,  including  Nordstrom’s  and  Lord 
&  Taylor,  August  said. 

In  the  next  several  years,  new  highway 
links  will  complete  a  circle  of  high-speed 
roads  around  the  city,  spurring  regional 
development.  And  downtown,  where  the 
former  core  retail  district  is  beginning  to 
flower  with  housing  and  other  signs  of 
revival,  the  city’s  convention  center  is  to 
triple  in  size  to  600,000  square  feet  by 
2003.  “We’ve  got  a  lot  of  exciting  things 
that  are  pretty  much  going  to  happen  at 
the  same  time,”  August  said. 

The  T-D's  daily  circulation  is  194,625, 
and  its  Sunday  circulation  is  230,299- 
Daily  circulation  declined  2.7%  for  the  six 
months  ended  in  March  compared  to  the 
same  period  a  year  earlier.  Sunday  circ  slid 
1.1%  in  the  same  period. 

Back  in  1992,  the  Times-Dispatch 
merged  with  The  Richmond  News  Leader. 
Last  year  —  in  addition  to  celebrating  its 
150th  anniversary,  for  which  the  paper 
published  a  special  section  —  the  Times- 
Dispatch  wrapped  up  a  massive  $35- 
million  building  renovation,  with  its 
entrance  facing  the  new  Media  General 
headquarters.  The  paper  also  gave  itself  a 
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fresh  look,  with  each  section  front  getting 
a  redesign,  the  incorporation  of  new  body 
type,  and  a  switch  to  a  five-column  layout 
on  most  pages  without  ads,  instead  of  six, 
to  accommodate  a  narrower  web  width. 

This  March,  the  T-D  sharpened  its 
focus  on  local  news,  rolling  out  five  zoned 
sections,  according  to  Louise  Seals,  the 
paper’s  managing  editor.  One  covers  the 
city  of  Richmond,  which  had  never  had  its 
own  zoned  edition. 

“We  thought  it  was  time  for  a  change,” 
Seals  said  of  the  introduction  of  the  new 
sections,  adding  that  they  have  been  re¬ 
ceived  well  by  readers  and  advertisers.  The 
new  sections  are  published  Wednesdays  in 
tabloid  format.  According  to  the  T-Lf& 
August,  ad  sales  are  up  58%  for  the  first 
seven  months  of  the  year  in  the  new  tab¬ 
loid  sections,  when  compared  with  a  local¬ 
ized  section  they  replaced. 

In  the  autumn,  the 
T-D  plans  to  run  for  three 
consecutive  days  a  special 
section  on  furniture  and 
home  furnishings. 

Advertiser  interest  is 
strong,  August  said. 

The  T-D  in  recent 
months  began  sharing 
news  with  top-ranked  and 
separately  owned  WWBT- 
TV.  The  relationship 
includes  limited  cross 
promotion,  with  WWBT 
personalities  suggesting 
viewers  can  read  about  a 
story  in  the  Times-Dis- 
patch,  and  a  photograph 
of  a  WWBT  personality 
adorning  the  T-TT^  daily 
half-page  of  weather  infor¬ 
mation.  "We’re  still  feeling 
our  way  through  this,”  August  said.  “We’re 
going  to  get  the  relationship  [established] 
with  the  news  side  first,  and  then  see  if  we 
can  work  on  the  business  relationship.” 

In  another  broadcast  venture,  a  T-D 
employee  prepares  radio  news  stories, 
based  on  the  newspaper’s  reporting,  which 
are  fed  to  nine  radio  stations,  mainly  in 
the  metropolitan  area.  'The  news  items  are 
touted  as  being  from  the  Times-Dispatch 
and  the  paper  gets  15-second  promotion 
spots  in  return  for  providing  the  news. 

The  radio  packages  offer  an  effective  way 
to  promote  news  coverage  and  advertising 
content,  August  said. 

Roughly  20  miles  to  Richmond’s  south. 
The  Progress-Index,  an  afternoon  paper, 
serves  Petersburg,  Hopewell,  and  Colonial 


Heights,  known  as  the  Tri-Cities  area. 
According  to  the  Audit  Bureau  of 
Circulations  (ABC),  the  P-/ was  operating 
under  a  voluntary  temporary  suspension 
of  service,  and  therefore  did  not  report  its 
circulation  data  for  the  most  recent 
period.  Circulation  had  been  about 
17,000.  The  P-I  in  1997  became  a  part  of 
the  family-owned  Times-Shamrock 
Communications  of  Scranton,  Pa.  The 
paper  also  has  two  weeklies  that  cover 
parts  of  the  surrounding  area. 

Wesley  Rowe,  publisher  of  the  P-I,  took 
over  last  June,  arriving  from  The  Courier- 
Times  in  New  Castle,  Ind.  Rowe  said  he 
did  not  file  a  publisher’s  statement  with 
the  ABC  because  the  paper’s  ownership 
change  had  an  impact  on  internal  circula¬ 
tion  management,  noting  that  some  of  the 
problems  did  not  surface  until  last  year. 


NEWSPAPERS: 

D»ly 

Sunday 

Daily  Martot  Sunday  Marliet 

THE  ABCS 

Cireulatiofl 

Circulation 

Pomtration 

Penetration 

Henrico  County:  108,126  Households 

Richmond  Times-Dispatch 

45,103 

52,880 

41.7% 

48.9% 

Chesterfield  County:  92,830  Households 

The  Progress-Index,  Petersburg 

2,029 

2,222 

2.2% 

2.4% 

Richmond  Times-Dispatch 

37,459 

42,809 

48.9% 

58.6% 

Richmond  City:  84,266  Households 

Richmond  Times-Dispatch 

43,439 

44,944 

51.5% 

53.3% 

The  Washington  Post 

Hanover  County:  32,523  Households 

1,260 

1,473 

1.5% 

1.7% 

Richmond  Times-Dispatch 

18,144 

21,820 

55.r^ 

67.1% 

Petersburg  City:  14,574  Households 

The  Progress-Index,  Petersburg 

6,356 

5,813 

43.6% 

39.9% 

Richmond  Times-Dispatch 

3,034 

4,788 

27.0% 

32.9% 

Prince  George  County:  9,692  Households 

The  Progress-Index,  Petersburg 

2,619 

2,401 

27.0% 

24.8% 

Richmond  Times-Dispatch 

SoiKCt:  Audit  Bu(«ati  of  CircuMnns 

1,298 

1,823 

13.4% 

18.8% 

TV:  Don’t  touch  that  dial 

The  Richmond-Petersburg  broadcast  TV 
market  (489,320  TV  households)  is  getting 
ready  for  the  introduction  of  meters. 
Nielsen  Media  Research  plans  to  meter  the 
60th-largest  TV  market  in  October  with  a 
sample  of 300  homes,  slated  to  increase  to 
400  by  October  2002.  Richmond  CBS  affil¬ 
iate  WTVR-TV,  owned  by  Raycom  Media 
Inc.,  was  the  first  to  sign  up  for  the  service. 

Often  when  meters  are  introduced  into  a 
market  to  replace  the  diaiy  system,  the 
strongest  station  experiences  some  ratings 
erosion.  However,  Don  Richards,  vice 
president  and  general  manager  of  top- 
ranked  WWBT-TV,  an  NBC  affiliate  owned 
by  Jefferson  Pilot  Communications, 
believes  “it  will  substantiate  our  No.  1 


position.  Certainly,  we  are  prepared  for  it 
and  expect  we  should  benefit  from  it.” 

WWBT  is  the  dominant  station  for  everj' 
news  race  except  noon,  where  it  finishes 
second  behind  WTVR.  (WRIC-TV  usually 
is  the  second-ranked  news  outlet  in  the 
market.)  WWBT  also  has  produced  the  10 
p.m.  newscast  of  Sinclair  Broadcast  Group 
Inc.’s  Fox  affiliate  WRLH-TV  for  the  past 
seven  years  and  in  January'  e.xpanded  it  to 
an  hour.  For  the  past  two  years,  WWBT  has 
been  a  WB  secondary  station,  airing  sonre 
of  the  network’s  programming  late  at  night. 

WhUe  the  market  no  longer  has  a  WB 
affiliate,  there  is  ongoing  speculation  about 
if  and  when  that  may  change.  AOL  Time 
Warner  Inc.’s  Acme  Communications  — 
run  by  Turner  Broadcasting  S\’stem 
Chairman  and  CEO  Jamie  Kellner,  who 
also  oversees  The  WB  —  has  been  trying  for 
about  a  year  to  bring  a  primary 
WB  affiliate  to  the  Richmond- 
Petersburg  market.  However, 
there  are  a  number  of  over¬ 
lapping  issues  complicating 
the  matter  that  the  Federal 
Communications  Commission 
will  have  to  sort  through. 

Richmond-Petersburg’s  cable 
TV  landscape  has  undergone  its 
share  of  changes  in  the  last  year. 
Thanks  to  its  purchase  of 
MediaOne,  AT&T  Corp.  picked 
up  roughly  130,000  MediaOne 
subscribers  in  the  city  of 
Richmond  and  its  surrounding 
counties.  The  other  area 
operator  is  Comcast  Corp., 
which  serves  about  70,000  cus¬ 
tomers  in  Chesterfield  County. 

Radio  and  roadside 

clear  Channel  Communi¬ 
cations  dominates  the  Richmond  radio 
market,  ranked  58th  in  the  nation. 
According  to  BIA  Financial  Network, 

Clear  Channel’s  six  outlets  control  an 
overwhelming  44.7%  of  local-radio  ad 
revenue.  Clear  Channel’s  properties 
include  adult  contemporary  outlet  WTVR- 
FM,  which  tops  the  market  in  billing. 

Although  Clear  Channel  is  the  overall 
leader,  it  faces  stiff  competition  from 
Cox  Radio  Inc.  and  Radio  One  Inc. 

Radio  One  has  the  top-ranked  station  in 
the  market,  WCDX-FM. 

Lamar  Advertising  Co.  is  by  far  the 
dominant  outdoor  advertising  player  in  the 
Richmond-Petersburg  market.  However, 
Adams  Outdoor  Advertising  also  has  some 
bulletins  in  parts  of  the  market.  11 
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SYMBOLIZING  THE  petitivc  Media  Reporting 

stormy  first  half  of  the  monthly  newspaper  advertis- 
year,  June  linage  sank  ing  indices,  compared  with 
in  all  four  of  the  EaPjCom-  the  same  period  a  year  earlier. 


For  the  month,  classified  i  For  the  year  to  date,  all 

and  retail  ads  were  down  13%,  |  four  indices  also  were  down: 
inserts  were  down  12%,  and  |  retail,  by  14%;  classified,  11%; 

national  ads  were  down  3%.  i  national,  8%,  and  inserts,  7%- 


THE  JUNE  E&P/Cm  NEWSPAPER  ADVERmiNG  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


JAN  H-:B  mar  APR  MAYJUN 


NATIONAL  CATEGORIES 

^YTD 

JUN 

Airlines 

-13% 

-25% 

Auto  Dealer  Associations 

-  23% 

31% 

Banks/Credit  Cards 

-15% 

-1% 

Computers  It  Software 

18% 

32% 

Corporate/Office/Other 

-1% 

-25% 

Factory  Automotive 

;  0% 

10% 

Food  &  Household 

-9% 

4% 

Govemment/Political 

1  -17% 

12% 

Hotels  fc  Resorts 

-1% 

2% 

Insurance 

;  -30% 

-12% 

Investments 

-34% 

-28% 

Mail  Order 

1  -35% 

-34% 

Motion  Pictures 

-22% 

-12% 

Travel  t  Tourism 

;  -16% 

-14% 

Utilities  &  Communications 

2% 

-13% 

JUL  AUG  SEP  OCT  NOV  DEC 

9293  97«  10266  11617  ’  10981  11386 

National  ROP  Index 
YTD  -8%,  JUN  -3% 

The  Computers  &  Software 
and  Auto  Dealer  Associations 
categories  in  the  National  ROP 
Index  showed  significant  volume 
gains  in  June,  compared  with 
same  month  a  year  earlier.  How¬ 
ever,  advertising  linage  for  the 
Mail  Order  and  Investments  cat¬ 
egories  declined  substantially  for 
the  month  and  the  year  to  date. 
Overall,  index  advertising  volume 
decreased  slightly,  compared 
with  the  same  month  last  year. 


JAN  FEB  MAR  APR  MAYiJUN 

100.00  104.64  '  11307  112.99  120.64  '  113iS 
79.33  8885  10009  94.09  104.82  97.54 


RETAIL  CATEGORIES 

YTD 

;  JUN 

Apparel  &  Accessory  Stores  ' 

-17% 

-18% 

Auto  SuppljiAipair 

-16% 

!  -24% 

Books  &  Stationery  Stores  j 

-17% 

-24% 

Mliig  Materials 

-7% 

1  -24% 

Computer  Stores 

-58% 

-59% 

Coosumer  Etectmoks  1 

-20% 

1  -8% 

Department  Stores 

-5% 

-7% 

{>■■■■■1  Stores 

2% 

|_3% 

Drug  Stores 

28% 

204% 

Food  Stores 

-28% 

r-34% 

Furniture  &  Accessories 

-6% 

2% 

to— ay^a—s 

-5% 

1  -5% 

Office  Supply  Stores 

-47% 

-66% 

SpoiMB  Goods  Stores  1 

-3% 

i  -3% 

JUL;  AUG  SEP  OCT  NOV  DEC 

96.66  10705  114  97  '  114.51  145.72  173.67 

Retail  ROP  Index 
YTD  -14%,  JUN  -13% 

Overall,  Retail  ROP  Index 
categories  declined  sharply 
in  June,  compared  with  the 
same  month  last  year.  However, 
advertising  linage  in  the  Drug 
Stores  category  increased 
monumentally  for  the  month 
and  remains  strong  for  the 
year  to  date.  The  Office  Supply 
Stores  and  Computer  Stores 
categories  dropped  sharply  for 
the  month,  compared  with  the 
same  period  last  year. 


PREPRINTED  INSERT  ADVERTISING  INDEX 


I  JAN  FEB  MAR  APR  MAYJtTN  JUL  AUG  SEP  OCT  NOV  DEC  y,*  year  to  date 

■  20M  10000  10047  111.76  134.55  11985  11485  10608  11803  llUl  '  140.82  182.87  '  178.01  ’ 

■  200  1  9023  10299  10435  122.09  113.24  10093 


Preprinted  Insert  Index 
YTD  -7%,  JUN  -12®/o 

Preprinted  Insert  Index  advertising 
linage  was  down  substantially  in 
June,  compared  with  the  same  month 
last  year.  The  Department  Stores  and 
Food  &  Household  categories  both 
showed  decreases  in  volume.  However, 
the  Computer  Stores  and  the  Office 
Supply  Stores  categories  each  increased 
nicely  for  the  month,  but  remain  soft  for 


I  INSERT  CATEGORIES  ¥1  YIP  !  JUN  ] 

Building  Materials  -2%  -7% 

■mmmmmi  mmmm 

Consumer  Electronics  15%  0% 


Discount  Stores  -8%  -13% 

Food  &  Household  (CMO)  -9%  21% 


Furniture  &  Accessories 


Other  Inserts  -8%  -13% 


IJAN 

■2000  lOOilO 


APR  MAY 

10571  9734 

83  79  8123 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 
t  i  i  “  i  “  Index  YTD  -11%,  JUN  -13% 

The  Display  Classified  ROP  Index  sank 
in  June,  compared  with  the  same  month 
1^1  a  year  earlier.  The  Recruitment  category,  a 
I  big  gainer  last  year,  was  a  big  loser  for  the 
‘  month  and  remains  low  for  the  year.  The 

Other  Display  Classified  category  was  strong 
^88^  ^  ^  '®"’3ins  so  for  the  year. 


1 

1 

1 

1 

1 

1 

1 

JUN  JUL 

98.49  103  74 

8535 


CLASSinED^TEGORI^ 

YTD 

JUN 

Automotive 

-5% 

-1% 

Education 

-11% 

-12% 

Other  Display  Classified 

25% 

27% 

Re*l  Estate 

-2% 

-6% 

Recruitment 

-41% 

-58% 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 

COLUMNS  AVAILABU: 

POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Arivfam@juno.com 

ADVERTISING  AGENCIES 

HUMOR.  Tongue-in-cheek  take  on  polar  op- 
posites-Real  Life  &  Hollywood.  From  indus¬ 
try  PR  vet  just  trying  to  sleep  easy.  Art 
Buchwald  meets  The  Player.  Plus  star  inter¬ 
views.  Ken  323/469-0252. 

FEATURES  AVAILABLE 

TRIVIA  WITH  A  TWIST  get  “Ponder  Points” 
6  days  a  week  250-350  words  per  day 
$15.00  per  week  (512)  345-7475  to: 
www.pearyperry.com  for  samples 

_ MOVIE  REVIEWS _ 

FREE  WEEKLY  CAR  column  Guaranteed 
to  attract  readers,  ad  revenue. 

carreviewer@hotmail.com 

MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 

_ WEATHER  MAPS _ 

WEATHER  MAPS.  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-)-  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

www.editorandpublisher.com 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

800  SoTd^stTlSM 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-2126 
Ron  Mix,  West  (209)  634-7202 

GAUGER  MEDl^RVi^.  INC 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

Leader  in  Sale 
of  Community  K.  ^  ^ 
Newspapers  tA 

Check  our  references 
(214)  265-9300 

Rickenbacher  IVfedia 

6731  Desco  Dr.,  Dnila 
6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachermediu.coni 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

NEWSPAPER  BROKERS 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES.  INC. 

Consultants-Investments 
Management  -  Brokers 
;  P.O.  Box  219 

Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMM  C.  BOLJTHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

5  FLORIDA  MONTHLY’S  in  Central  FI. 
niche  publications  in  fast  growing  area 

Tom  Loury  cell  (352)  804-1223 
Home  (352)  489-4996 

CHICAGO  NORTH  ^BURBAN  weekly 
I  newspaper  for  sale.  44  years  old.  $1  million 
'  gross  sales.  P.O.  Box  651,  Wilmette, 
IL  60091. 

FOR  A  UST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 

FOR  SALE;  Weekly  newspaper/shopper 
group  in  Southern  Minnesota.  Will  sell  indi- 
I  vidually  or  as  a  group.  Real  estate.  Com- 
'  mercial  printing.  Profitable.  No  brokers. 
E-mail  to:  ajp711@excite.com 

MAJOR  CITY  MAGAZINE.  Slick,  4-color, 
j  profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
i  1801  Exposition,  Austin,  TX  78703-2833 
(512)  476-3950 

NORTHWEST  WEEKLY  -  $5^,000,  2000 
gross  $900,000;  owner  moving.  Fournier 
Media  ^rvices  -  (509)  7864470 

NEWSPAPER  BROKERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  produced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  covmtry.  We  have  built  this 
record  on  hard  work,  experience  and  trust  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Cribb  •  Jim  Hicks  ^  I  Bm 

Tom  Karavakis  •  Gary  Greene  Jl.  m  m  AJr  WlM 

Kerry  Murdock  &  ASSOCIATES 


PUBUCATIONS  FOR  SALE 


4  PROFITABLE  DEBT  FREE  Florida  based 
publications  Gross  revenue  in  the 
$5(X).000.  Range  Box  2271,  Editor  &  Pub¬ 
lisher,  770  Broadway,  7th  Floor,  New  York, 
NY  10003 


EQUIPMENT  FOR  SALE 

2  GOSS  SSC4  Highs  21  1/2’  cut-off  - 

running  well  -  $100,000.00  each  -  or  best 
offer  by  owner  (631)  231-  6060 

_ MAILROOM _ 

BUY/SELL/AU  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

_ NEWSRACKS _ 

IMl  (USA)  CORPORATION 

I'‘'ood  displays  single  copy 

wspaper  Circulalion  Supplies 
»  brochures  available 

Phone:  (800)  336-5803 
Fax:  (909)  920-3060 
Emaii:imiusa@aol.com 
www.imiusacorp.com 


HARRIS  V-15A  PRESS  (4  units  +  folder). 
Recently  shut  down.  Good  condition. 

Location  in  Arkansas.  $55K. 

Call  Randy  Cope  at  (417)  451-1520 

INTER^CONTiNENTAL  GR^ICs7«k:. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


cribb.  com 

tsttngs.  Topics.  Mors! 


Publication  Brokerage  &  Appraisal  “The  thing  always  hapfjens 

\  that  you  really  believe  in;  and 

o  „  '  the  belief  in  a  thing  makes  it 

Bozeman.  Montana  .  _ 

happen. 

_  !  -Frank  Lloyd  Wright 
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Phone:  1-888-825-9149 


ClASSIFIED  ADVEIITISINt  ;  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDlTORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 

-HELP  WANTED- 

CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER  . 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  55ai515 
Eric  Southward 
www.metro-news.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

C2CIRCULAT10N  SERVICES,  INC. 

The  Prepaid  Sales  Leader 
Find  Out  More  Atz 
www.circulationsefvices.com 
Or  call  Andy  Orr  at: 

(970)  493D470  ext.  109 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone;  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

PROFESSIONAL  TELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  tor  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


“Events,  circumstances,  etc.  have 
their  own  origin  in  ourselves. 
T  hey  spring  from  seeds  which  we 
have  sown.” 

-Ileniy'  David  Thoreau 


CONSULTANTTS 


ADMINISTRATIVE 


MARKETING  CONSULTANT 

Management  Executive  with  15-i-  years 
experience  in  strategic  planning,  busi¬ 
ness  development,  sales  and  marketing, 
product  launches,  event  planning, 
awards  programs,  and  conference  man¬ 
agement  is  seeking  clients  with  event 
planning/marketing  needs  on  a  project 
basis.  Proven  track  record  of  increasing 
revenue,  developing  new  clients, 
extending  brand  and  producing  quality 
events. 

Producer  of  one  of  the  industry's 
most  premier  events.  International 
experience. 

Phone:  (609)  588-8703  E-mail; 
marshastol^an@hotmail.com 


EDITORIAL  SERVICES 

FIND  .ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing  -  Research  -  Traffic 
Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $395  Total  Fee 
303-368-5900  -  60,000  Sales  Pros 
see  your  ad  monthly! 

INTERNET  SERVICES 

PSST,  ITS  ABOUT  PROFITS  not  just 
revenues.  Profitable  turnkey  websites  for 
newspapers.877462-6397 
WWW.  our-hometown  .com 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirtv  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -r  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


OFFICE  DIRECTOR/MEDIA  ADVISOR 
IREX  seeks  applicants  for  the  position  of 
Office  Director/Media  Advisor  for  US 
government-funded  independent  media  proj¬ 
ects.  The  Advisor  develops  and  implements 
programs  focusing  on:  journalism  training, 
business  management  training,  legal 
defense  and  education,  and  association  de¬ 
velopment  activities.  The  overall  projects 
provide  training,  consulting,  and  grants  to 
develop  independent  print  media  in  the 
former  Soviet  Union.  The  position  requires 
travel  to  other  cities  throughout  the  region. 
Senior  journalism  or  management  experi¬ 
ence  and  Russian  language  skills  are  a 
plus.  Interested  parties  should  submit  re¬ 
sume  and  cover  letter  to: 

IREX/HR/MDDLT 

1616  H  Street  NW,  Washington,  DC  20006 
Fax:  (202)  628-8189  E-mail:  hr@irex.org 
EOE 


PUBLISHER/EDITOR 

I  Get  in  on  the  ground  floor  of  an  exciting 
i  new  venture  in  what  can  only  be  called  Par- 
!  adise!  Launching  in  November,  The 
I  Cayman  Island  Times  will  be  Georgetown, 
Grand  Cayman  Island  B.W.I.  premiere  daily 
product.  This  position  calls  for  a  seasoned 
professional  strong  in  all  newspaper  disci¬ 
plines.  You  will  lead  a  team  of  twenty-three 
in  writing,  selling  and  producing  each 
edition.  Hands  on  management  style  a 
MUST!  Only  those  professionals  willing  to 
relocate  and  invest  the  necessary  hard 
work  in  this  new  project  need  apply.  Salary 
commensurate  with  experience.  History 
containing  start-up  skills  a  plus.  Send 
cover  letter  and  resume  with  salary  history 
in  Word  format  via  E-mail  to: 

Tdearthnews75@aol.com 


ADMINISTRATIVE 


ADMINISTRATIVE 


PUBLISHER 


EDITOR  &  PUBLISHER,  the  leading  trade  publication  of  the  newspaper 
industry,  is  seeking  an  aggressive  sales  and  marketing  professional.  The 
ideal  candidate  will  possess  a  proven  sales/sales  management  track  record, 
leadership  and  presentation  skills,  be  a  creative  and  strategic  thinker  and 
high-energy  go-getter.  Position  coordinates  with  editorial,  online,  circulation, 
marketing  and  production.  Strong  knowledge  of  the  newspaper  industry  and 
trade  publishing  a  must.  We  offer  an  excellent  compensation  package 
commensurate  with  experience  and  qualifications.  Send  resume  and  salary 
history  to  Attn;  Barbara  Nobile: 

Fax:  (646)  654-5350 
E-mail:  bnobile@adweek.com 
Or  mail  to:  Barbara  Nobile 
770  Broadway,  7th  Floor,  New  York,  NY  10003 


ADMINISTRATIVE 


PUBLISHER 

We  are  looking  for  a  dynamic  individual  to 
publish  a  1,978  circulation  daily  and  a 
3,471  circulation  daily.  These  dailies  are 
located  in  beautiful  southwest  New  Mexico, 
just  minutes  away  from  the  Gila  National 
Forest,  which  includes  some  of  the  best 
outdoor  opportunities.  This  a  perfect  op¬ 
portunity  for  someone  looking  for  a  career 
in  newspaper  publishing  who  can  lead 
these  two  newspapers  into  the  21st  centu¬ 
ry.  The  successful  candidate  will  possess 
leadership  skills,  creativity  and  hands-on 
newspaper  management  experience.  The 
candidate  should  demonstrate  a  thorough 
knowledge  of  all  newspaper  disciplines, 
particularly  revenue.  Competitive  salary.  If 
you  are  up  for  the  challenge,  send  resume, 
cover  letter  to;  Las  Cruces  Sun-News  Attn: 
HR,  P.O.  Box  1749,  Las  Cruces,  NM 
88004.  E-mail:  jluna@lcsun-news.com 
FAX;  (505)  541-5497 


ADVERTISING 


AD  DIRECTOR 

Metro  market  experience  with  niche  publi¬ 
cations  will  be  an  edge  on  this  one.  An  ad 
manager  at  a  daily  in  a  comparable  market 
could  qualify.  The  potential  to  be  a  publish¬ 
er  helps,  too.  Lead  10  reps  and  our  classi¬ 
fied  manager  in  selling  for  Inside  Tucson 
Business,  and  our  50,000-circulation  Tuc¬ 
son  Weekly.  See  www.azbiz.com.  Com¬ 
petitive  base,  bonus,  and  benefits.  Reply 
promptly  with  Word  attachments  to: 

Joann  Hardy  Carranza,  General  Manager  at: 
jcarranza@azbiz.com  or  to  her  at: 

Tucson  Weekly 

P.O.  Box  2429,  Tucson,  AZ  85702 


ADVERTISING  DIRECTOR 
Weekly  shopping  guide  for  Los  Angeles 
county  seeks  experienced  General/Sales 
Manager.  We  seek  a  person  to  motivate 
and  direct  8  full-time  salespeople  as  well  as 
develop  new  advertisers.  In  addition,  this 
person  would  manage  production  and  ac¬ 
counting  staff.  Each  Thursday,  we  deliver 
70,000  paper  to  over  2,000  bulk  drop-off 
locations  in  55  cities.  Come  join  our  team 
and  direct  growth  for  this  30-year  old  publi¬ 
cation.  Base-t-commission-t-bonus.  Call: 

(714)  821-1481  or  FAX  resume  to: 

(714)  220-1787 

ADVERTISING  MARKETING  MANAGER 
Midwest  daily  (35,000  d,  38,000  S)  is  look¬ 
ing  for  an  experienced  advertising 
marketing  professional  who  can  continually 
provide  meaningful  marketing  support  to  a 
sales  staff  of  17.  Candidate  must  be  famil¬ 
iar  with  Ad  Director  presentations.  Power 
Point,  and  research  interpretation,  (jompen- 
sation  package  commensurate  with  experi¬ 
ence.  Excellent  benefits  package  and 
401(k).  Community  offers  quality  of  life  that 
is  second  to  none.  Send  cover  letter  and 
resume  to:  Tom  Kuchera,  Advertising  Direc¬ 
tor,  Grand  Forks  Herald,  P.O.  Box  6008, 
Grand  Forks,  ND  58206^008. 

SALES  MANAGER 

Newspaper  association  seeks  dynamic 
presenter  to  sell  our  services  and  newspa¬ 
pers  to  advertisers  and  inspire  newspaper 
salespeople  to  do  the  same.  If  commis¬ 
sions  motivate  you,  send  your  resume  to: 

Sales,  WNA,  P.O.  Box  5580 
Madison,  Wl  53705 
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ADVERTISING 


ADVERTISING  SALES  MANAGER 
Manage  the  retail  advertising  department  of 
The  Gazette  in  PG  County.  5+  years  of 
print  advertising  sales  experience  and/or 
sales  management  experience  needed. 
Plan  and  implement  an  advertising  sales 
strategy.  Direct  inquiries  to  Michael 
Molster,  Associate  Publisher,  Gazette 
Newspapers,  8201  Corporate  Drive,  Suite 
1200,  handover,  MD  20785. 

Or  fax  (301)  731-2142 
Or  E-mail:  mmolster@gazette.net 
EOE 

SALES  MANAGER 

Outstanding  Mid-Atlantic  weekly  seeks  team 
leader  with  great  people  skills  and  business 
savvy.  We’re  independent,  innovative  and 
aggressive.  We  publish  in  a  sophisticated 
community,  where  people  care  about  the 
environment,  education,  local  business  and 
quality  of  life.  The  successful  candidate  for 
this  position  will  manage  a  staff  of  seven. 
We  seek  someone  with  the  skills  and  expe¬ 
rience  to  coach,  so  the  staff  gets  better 
every  day.  The  sales  manager  participates 
in  business  decisions  and  long-range  plan¬ 
ning.  We  offer  an  excellent  salary  and  bene¬ 
fits,  an  outstanding  work  environment  and 
opportunities  to  grow.  Send  resume  and 
cover  letter  to: 

Ellen  Emerson 

Co-Publisher  &  General  Manager 
The  Fauquier  Citizen 
P.O.  Box  3430,  Warrenton,  VA  20188 

DIRECTOR  OF 

RETAIL  SALES  AND  MARKETING 
The  Courier  (Houma,  LA)  and  Daily  Comet 
(Thibodaux,  LA)  have  created  a  combined 
sales  operation  for  our  distinct  and 
separate  publications,  located  in  adjacent 
communities.  Combined  circulation  of 
32,000.  Energetic,  creative  and  inspiration¬ 
al  sales  executive  sought  to  lead  and  grow 
our  advertising  sales  efforts  in  southeast 
Louisiana’s  cajun  country.  One  hour  from 
New  Orleans.  Candidate  should  be 
hands-on,  high-energy  with  excellent  people 
skills  and  a  proven  track  record.  NYT  Co. 
owned;  excellent  benefits  including  medical 
and  dental  insurance,  pension,  401(k), 
stock  options  and  much  more;  EOE.  Send 
cover  letter  including  salary  history  and 
resume  to: 

The  Courier 

Attn:  Miles  Forrest,  Publisher 
P.O.  Box  2717,  Houma,  LA  70361 
OR  E-mail:  miles.forrest@houmatoday.com 


CLASSIFIED  SALES  DIRECTOR 
Metro  Times,  Detroifs  Alternative 
Newsweekly  has  the  position  of  Classified 
Sales  Director  open  for  applicants.  We  are 
an  established  alternative  newsweekly  with 
a  classified  staff  of  7  and  an  average 
weekly  classified  page  count  of  20.  We  are 
searching  for  an  innovative  leader  who  can 
continue  our  classified  growth.  We  are  part 
of  Times/Shamrock  Communications  and 
offer  a  very  competitive  pay  package  as 
well  as  a  great  environment  to  work.  This 
position  is  part  of  our  management  team 
and  reports  directly  to  the  publisher.  Classi¬ 
fied  experience  a  must.  This  position  is 
available  immediately.  To  apply,  please 
respond  to:  djost@metrotimes.com  or  call 
to  set-up  a  phone  interview  at: 

(313)  9614060,  David  Jost,  Publisher 

www.editorandpubllsher.com 


ADVERTISING 


DIRECTOR  OF  ADVERTISING 
I  Large,  independent  Zone  5  daily  is  seeking 
!  an  experienced  executive  to  lead  its  adver- 
I  tising  sales  operations.  Position  has  overall 
'  responsibility  for  all  local  and  national  retail 
and  classified  advertising. 

The  successful  candidate  must  be  a  proven 
leader  who  can  demonstrate  success  in  a 
highly  competitive  market  through  the 
ability  to  coach  the  sales  staff  to  develop 
new  customers  and  revenue  streams  while 
optimizing  sales  success  and  satisfaction 
for  our  existing  advertisers.  Experience 
managing  in  unionized  environment  helpful. 
The  Director  of  Advertising  is  a  key  player 
on  our  management  team,  and  must  have 
extensive  experience  in  long-range  fore¬ 
casting,  strategic  planning,  and  budgeting. 
We  are  located  in  an  area  that  offers  out- 
1  standing  education,  recreation,  and  cultural 
!  options.  Our  compensation  package  is  high- 
I  ly  competitive  and  includes  excellent  health 
I  care  and  pension  benefits.  Please  send 
i  cover  letter,  resume  and  salary  history  to: 

Box  2279,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


j  _ ART/GRAPHICS _ 

WANTED: 

CREATIVE  SERVICES  MANAGER 
Dynamic  Las  Vegas  newspaper  group 
I  seeks  seasoned  professional  for  hands-on 
and  supervision  of  layout,  pagination, 

I  graphics  and  computer  operations.  Join 
i  management  team.  Take  charge  of  depart¬ 
ment  and  your  career.  Send  resume  to  Pub- 
'  lisher.  Las  Vegas  Press,  1385  Pama  Lane, 
i  Suite  1 1 1 ,  Las  Vegas,  NV  891 1 9-3830  or 
Fax  to:  (702)  2524580 

_ CIRCULA'nON _ 

CIRCULATION  SALES  AND  MARKETING 
;  MANAGER  -  FULL-TIME 

^  The  Observer-Dispatch  is  seeking  a  Circula- 
'  tion  Sales  and  Marketing  Manager  to  be\ 
;  responsible  for  increasing  market  penetra¬ 
tion  and  meeting  circulation  volume  and 
revenue  goals. 

I  Five  years  of  circulation  and  sales  experi- 
j  ence  as  well  as  sound  people  and  organiza¬ 
tional  skills  required.  Marketing  or  other  ex- 
I  perience  preferred.  Please  apply  to: 
i  Observer-Dispatch 

1  Attn:  Human  Resources 

I  221  Oriskany  Plaza,  Utica,  NY  13501 

CIRCULATION/DISTRIBUTION  MANAGER 
Circulation/Preprint  Manager  wanted  for 
Brooklyn,  NY  office  of  large,  successful  tar¬ 
geted  saturation  system.  The  individual 
must  have  a  minimum  of  three  years  experi¬ 
ence  in  free  or  TMC  distribution  of  inserts 
and  newspapers.  Primary  responsibility 
s  to  provide  accountability  for  every  product 
I  from  the  moment  we  receive  the  order 
to  the  time  it  is  delivered  to  the  consumer. 
This  manager  will  have  excellent  organiza¬ 
tional  and  communication  skills,  must 
be  detail  oriented  and  be  able  to  lead  by 
example.  Salary  would  be  commensurate 
with  applicant’s  experience  and  skills. 
Experience  with  Microsoft  Access  a  plus. 
Please  fax  resume  to:  Louis  Levine  at: 
(718)  272-0006.  Circular  Express  is  an 
Equal  Opportunity  Employer. 


CIRCULA'nON 


ACCOUNT  REPRESENTATIVES 
National  Education  Sales 
(2)  positions 
Eastern  U.S.  territory 
(Florida  through  New  Jersey) 

Major  newspaper  publisher  and  distributor 
has  two  exciting  opportunities  on  its  Nation¬ 
al  Sales  Staff.  The  successful  candidates 
we  seek  will  help  increase  sales  in  the  col¬ 
lege  education  segment  within  our  national 
and  metropolitan  circulation.  Responsibili¬ 
ties  include  interacting  with  newspaper  per¬ 
sonnel,  college  faculty,  administrators,  stu¬ 
dent  organizations,  bookstores  and  third 
party  vendors  to  promote  The  New  York 
Times  brand  through  increasing  sales,  nur¬ 
turing  readership  programs  and  by  intro¬ 
ducing  The  Times  College  Program  to  new 
faculty  and  colleges.  Travel  required. 

The  successful  candidates  must  be  organ¬ 
ized,  flexible,  and  self-motivated,  able  to 
handle  multiple  projects  and  meet  varying 
deadlines.  Also,  candidates  should  be  able 
to  create,  present  and  execute  sales  and 
marketing  plans  to  drive  new  business.  Ex¬ 
perience  with  the  educational  community 
and  related  organizations  a  plus.  We  seek 
team  spirited  individuals,  able  to  interact 
successfully  with  a  variety  of  individuals 
and  organizations.  Knowledge  and  experi¬ 
ence  in  newspaper  sales  and  distribution  is 
helpful  along  with  the  ability  to  communi¬ 
cate  effectively  both  verbally  and  in  writing. 
College  degree  required.  Advanced  degree 
in  Marketing,  Communication  or  Education 
preferred.  Must  possess  strong  computer 
skills  and  be  proficient  in  Microsoft  (Jffice 
applications. 

We  offer  a  competitive  salary  range,  partici¬ 
pation  in  the  sales  bonus  incentive  program 
and  an  outstanding  benefits  program.  A 
car  allowance  is  provided.  Interested  candi¬ 
dates  are  invited  to  respond  in  confidence 
stating  salary  history  and  requirements. 
Send  resumes  to: 

E-mail:  cappak@nytimes.com 
(Word  documents  preferred) 

Fax:  (781)  446-1913  (Attn:  Kevin  Cappallo) 
Or  Mail:  Kevin  J.  Cappallo,  60  First  Avenue, 
Waltham,  MA  02454-1073 
We  are  an  EEO  employer 


CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Zone  2,  published 
Monday-Saturday  with  a  circulation  of 
7,000  is  seeking  a  hands-on  community  ori¬ 
ented  professional  to  lead  the  circulation 
department.  Exceptional  customer  service 
skills  and  single  copy  sales  a  must. 

If  you  like  a  challenge  you  may  be  right  for 
us.  Qualified  applicants  should  submit  a  re¬ 
sume  and  cover  letter  with  salary  require¬ 
ments  to  Box  2278,  Editor  &  Publisher, 
770  Broadway,  7th  Fir.,  NY,  NY  10003. 

EOEM/F 


CIRCULA'nON 


CIRCULATION  DIRECTOR 
Hands-on,  old-fashioned  circulator  needed 
for  family  owned  30,000  circulation  daily 
with  four  weeklies.  Great  family  environment 
community  less  than  one  hour  from 
Pittsburgh.  Full  benefits  package  including 
401(k),  and  company  vehicle.  To  apply,  fax 
your  resume  to  Ron  Vodenichar  at  the  Butler 
Eagle  (724)  282-1280. 

or  E-mail  ravgm@netscape.net 
All  applicants  will  be  kept  confidential 

CIRCULATION  DIRECTOR 
One  of  America’s  best  community  dailies 
seeks  a  bright,  promotion-oriented  circula¬ 
tion  manager.  Join  us  on  the  beautiful  Texas 
Gulf  coast  for  a  challenging  opportunity, 
above  average  pay  and  benefits  and  a 
chance  to  grow  with  a  growing  company. 
The  Galveston  County  Daily  News  is  a 
24,-000  circulation  seveniay  morning 
paper.  Contact:  dtillotson@galvnews.com 
or  send  resume  to:  Dolph  Tillotscn,  Publish¬ 
er,  The  Daily  News,  P.O.  Box  628,  Galves¬ 
ton,  TX  77553. 

CIRCULATION  MANAGER 
Circulation  Manager  needed  for  7  day 
southeastern  30,000  circulation  daily.  Posi¬ 
tion  reports  to  Operations  Director.  This 
position  would  manage  the  day  to  day  oper¬ 
ations  of  the  circulation  department.  The 
direct  reports  tor  this  position  include: 
home  delivery  manager,  single  copy  man¬ 
ager,  customer  service  manager.  The  suc¬ 
cessful  applicant  would  have  a  strong 
sales/  back  ground  and  a  passion  for  solid 
service  and  circulation  growth.  Salary  - 
$40,000  plus  $10,000  annual  MBO.  ()ur 
parent  company  is  a  well  know  multi-media 
company  with  locations  across  several 
states.  Please  reply  to: 

Box  2262,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor 
New  York,  NY.  10003 

RETAIL  MARKETING  OPERATIONS 
MANAGER 

St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  a  proven  Op¬ 
erations  Manager  to  lead  the  operational 
side  of  our  single  copy  circulation.  The  se¬ 
lected  candidate  will  be  responsible  for  at¬ 
taining  all  sales  and  operational  goals,  facili¬ 
tate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of 
revenues  from  retailers,  hawkers,  and 
newsracks.  Key  project  work  as  it  pertains 
to  distribution  will  also  be  a  portion  of 
the  assignment.  Direct  reports  include 
Retail  Marketing  Division  Managers  and 
Coordinators.  The  ideal  candidate  will  pos¬ 
sess  exceptional  leadership,  motivation, 
coaching,  analytic,  and  communication 
skills  while  demonstrating  high  energy,  re¬ 
sourcefulness,  and  initiative.  Compensation 
package  commensurate  with  experience. 
Excellent  benefits  package.  Interested  can¬ 
didates  may  apply  with  cover  letter  and 
resume  to: 

St.  Petersburg  Times 
Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  8936105 
E-mail:  bdinkmeyer@sptimes.com 


CIRCULATION  DIRECTOR  '  c.  d  »  k  t 

A  retirement  has  created  a  need  for  a  for- 

ward  thinking  circulation  executive  at  this  „  ini  cto*  k  n  0-5-701 

growing  11,000  circulation,  seven  day  a  PO-  ^ox  1121  St.  Peter^urg  FL  33731 

week  newspaper  on  the  beautiful  Rhode  ,  .  ui- L  i 

Island  coast.  Candidates  should  send  E-mail:  bdinkmeyer@sphmes.com 

resumes  to  David  Lucey,  Publisher,  The  —  ' 

Westerly  Sun,  56  Main  Street,  Westerly,  Rl  -showing  up  is  so  perteni  oi 

02891or  by  E-mail:  life." 

dlucey@thewesterlysun.com  i  -  'VooUy  .Mien 
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-HELP 


CIRCULATION 


DISTRICT  AND 

ASSOCIATE  DISTRICT  MANAGERS 
The  St.  Petersburg  Times,  Florida's  Best 
Newspaper,  has  great  career  opportunities 
for  District  Managers  and  Associate  District 
Managers.  Responsibilities  include  recruit¬ 
ing,  training,  and  supervising  carriers;  in¬ 
creasing  circulation  through  sales  and  serv¬ 
ice;  customer  relations;  and  inventory  man¬ 
agement.  Requires  management  experi¬ 
ence,  strong  leadership  skills,  PC  literacy, 
and  willingness  to  work  flexible  hours.  Circu¬ 
lation  experience  a  plus.  Competitive  salary 
and  excellent  benefits  for  those  who  join  our 
team.  Resumes  can  be  E-mailed  to: 
resumes@sptimes.com 
(please  paste  resume  to  body  of  E-mail) 
or  send  to: 

Human  Resources 
St.  Petersburg  Times 
490  First  Avenue  South 
St.  Petersburg,  FL  33701 
FAX  (727)  893^185 

RETAIL  MARKETING  DIVISION  MANAGER 
St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  three  proven 
Division  Managers  to  lead  single  copy  mar¬ 
keting  in  designated  geographic  areas.  The 
selected  candidates  will  be  responsible  for 
attaining  all  sales  and  operational  goals,  fa¬ 
cilitate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of 
revenues  from  retailers,  hawkers,  and 
newsracks.  Key  project  work  as  it  pertains 
to  sales  and  distribution  will  also  be  a  por¬ 
tion  of  the  assignment.  Direct  reports  in¬ 
clude  15-20  Carrier  Vendors  and  Retail  Mar¬ 
keting  Coordinators.  The  ideal  candidates 
will  possess  exceptional  leadership,  motiva¬ 
tion,  coaching,  analytic,  and  initiative.  Com¬ 
pensation  package  commensurate  with  ex¬ 
perience.  Excellent  benefits  package.  Inter¬ 
ested  candidates  may  apply  with  cover  let¬ 
ter  and  resume  to: 

St.  Petersburg  Times 
Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893-8105 
E-mail:  bdinkmeyer@sptimes.com 


ASSISTANT  CIRCULATION  DIRECTOR 
A  leading  Michigan  publisher  offers  a  re¬ 
warding  opportunity  for  experienced  circula¬ 
tion  professional.  Prior  experience  in  distri¬ 
bution  of  weeklies,  shoppers  or  TMC  prod¬ 
ucts  in  a  broad  geographical  area  handling 
multiple  publications  desired. 

Responsible  for  coordination  of  8  supervi¬ 
sors,  overseeing  lOOO-i-  carrier  routes. 
Focus  will  be  on  home  delivery,  customer 
service,  independent  contract  adminis¬ 
tration,  and  budgeting.  Well-developed  com¬ 
munication,  effective  organizational  skills, 
and  PC  knowledge  essential. 

Located  in  a  small  resort  community  in 
Michigan’s  premier  vacation  region,  offering 
excellent  quality  of  life  with  many  year-round 
recreational  opportunities. 

We  offer  a  competitive  compensation  pack¬ 
age  that  rewards  results  achieved  and  an 
attractive  benefits  program  that  includes  a 
generously  matched  401(k)/profit  sharing 
plan.  Please  mail  your  resume  to: 

Box  2265,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION 


!  TELEMARKETING  SALES  MANAGER  ; 
I  The  St.  Petersburg  Times,  located  in  beau-  ! 
I  tiful  St.  Petersburg,  Florida  and  the  Tampa  i 
■  Bay  Area,  has  an  exciting  opportunity  to  j 
i  lead  our  outbound  telemarketing  sales  de- 
j  partment.  The  Times  has  circulation  of  | 
i  more  than  300,000  daily  and  400,000  | 
j  Sunday  and  is  privately  owned  by  the  Poyn-  | 
ter  Institute,  a  non-profit  organization.  The  j 
I  ideal  candidate  will  possess  strong  leader-  | 
i  ship  and  communication  skills  and  a  flair  for  ; 
I  marketing.  This  person  will  be  a  self-starter 
j  with  a  high  energy  level,  good  people  skills, 
j  strong  management  techniques  and  leader-  | 
!  ship  ability.  Motivation  of  sales  team,  de- 
I  velopment  and  implementation  of  success- 
j  ful  sales  campaigns  and  an  ability  to  man- 
I  age  in  a  fast-paced,  competitive  environ- 
I  ment  will  be  required.  Minimum  of  three 
j  years  of  sales  management  experience  re-  , 
quired  and  proficiency  with  Access 
software  and  a  predictive  dialer  are  pre¬ 
ferred.  Excellent  benefits  and  work  climate. 
Relocation  included.  Qualified  candidates 
'  should  send  their  resume  and  salary  history 
to:  St.  Petersburg  Times,  Attn:  HR,  490  ■ 
j  First  Avenue  South,  St.  Petersburg,  FL, 

I  33701.  You  may  Fax  to  (727)  893-8185  or 
I  E-mail  to:  resumes@sptimes.com. 


COMMUNICATIONS 


I  COMMUNICATIONS  DIRECTOR 
j  Keep  America  healthy  by  promoting  the  ' 
benefits  of  fruits  and  vegetables.  The  | 
I  Fresh  Produce  Association  of  the  Americas  | 
I  is  seeking  an  outstanding  writer  that  can  i 
I  help  communicate  the  association’s  i 
:  positive  message  of  the  importance  of  | 
j  fresh  produce  from  Mexico. 

,  Responsibilities  include  media,  political,  and 
I  public  relations  along  with  membership  pro-  [ 
i  motion  and  retention.  Please  contact  Gra-  j 
i  ciela  Villanueva  in  Nogales,  Arizona  for  a 
I  more  complete  job  description  at: 

'  (520)  287-2707 
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!  ACQUISITIONS  EDITOR: 

i  DISTANCE  EDUCATION 

Develop  online  courses  in  the  sport  and 
physical  activity  field  by  recruiting  content  j 
experts  and  guiding  the  development  of  the  i 
courses.  Extensive  experience  in  de¬ 
veloping  educational  courses  essential;  i 
knowledge  of  online  education  and  physical  i 
activity  field  preferable.  Position  is  located 
I  in  Champaign,  IL,  home  of  the  University  of 
Illinois.  Competitive  salary  and  excellent 
i  benefits  package  including  401(k)  with  prof- 
1  it  sharing,  fitness  facility,  and  subsidized 
I  cafeteria.  Send  cover  letter  and  resume  to  i 
i  Human  Resources,  Human  Kinetics,  P.O.  i 
j  Box  5076,  Champaign,  IL  61825-5076 
!  FAX:  (217)  351-2674.  E-mail  to: 
i  annm@hkusa.com.  For  more  info,  visit: 
viww.humankinetics.com 


!  NASHVILLEPOST.COM,  online  business/  | 
political  newspaper,  needs  an  experienced  j 
reporter  for  breaking  local  news  and  i 
feature  coverage.  Candidate  needs  to  be  ; 
proficient  at  developing  sources  and  break¬ 
ing  stories  that  people  talk  about. 
Familiarity  with  Middle  Tennessee  market  is  j 
a  plus.  Articles  also  may  be  published  in  re-  | 
cently  acquired  monthly  city  business  mag-  i 
azine.  Contact  David  Fox  at:  j 

fox@nashvillepost.com 
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EDITOR 

The  Gazette  in  Colorado  Springs,  : 
Colorado-100,000  daily,  119,000  Sunday-  ' 
has  an  immediate  opening  for  an  extraordi¬ 
nary  editor,  one  with  passion  for  journalism 
of  the  highest  quality,  rooted  in  public  serv¬ 
ice.  The  Gazette  is  a  Pulitzer-prize  winning 
organization  with  a  history  of  excellence 
and  innovation. 

Reporting  to  the  President  and  Publisher, 
the  editor  is  a  key  member  of  the  newspa-  ; 
per’s  executive  leadership  team.  The  new 
editor  will  be  a  proven  relationship  builder, 
a  consummate  communicator  of  our  vision 
of  journalistic  excellence,  a  mentor  and 
teacher. 

The  successful  candidate  will  hold  the  title 
of  editor  and  vice  president.  Extensive 
newsroom  leadership  experience-  experi¬ 
ence  that  includes  a  track  record  of  success 
in  human  resources  management  and 
in  building  effective  partnerships  between 
operating  divisions-is  a  must.  Work  in  a 
competitive  environment  a  plus. 

Great  pay  and  benefits  package,  great 
place  to  live,  great  executive  leadership 
team.  The  Gazette  is  simply  a  great  place 
to  work  and  grow.  ; 

Apply  to:  VP  Human  Resources,  The 
Gazette,  30  S.  Prospect  Street,  Colorado  ! 
Springs,  CO  80903.  Send  a  letter  of  interest  | 
addressing  the  essential  position  re-  ! 
quirements,  as  well  as  your  salary  history  ' 
and  expectations.  Deadline  to  apply  is  Sep- 

tember  1,  2001. _ I 

ARE  YOU  TIRED  OF  FEEDING  THE  BEAST?  I 
How  often  do  you  have  to  move  a  story  be-  | 
fore  you’ve  done  it  justice?  Do  you  skip  that  i 
last  call?  Cut  some  corners?  Take  someone 
else’s  word  about  a  document  you  haven’t 
had  time  to  read  yourself? 

Is  that  good  journalism?  j 

At  New  Times,  we  believe  the  amount  of  ! 
time  it  takes  to  properly  report  and  write  a  | 
story  is  largely  determined  by  the  story  | 
itself.  We  want  to  see  the  copy  when  it’s 
complete,  accurate  and  well-crafted.  And  i 
not  before.  We  have  an  immediate  opening  | 
for  an  investigative  reporter  at  our  paper  in 
Houston.  We’re  looking  for  someone  who 
takes  the  same  approach  to  journalism  that 
we  do;  someone  who  understands  the 
difference  between  magazine-style  repor¬ 
ting  and  the  hurried  fact-finding  of  daily 
newspapers.  Qualified  candidates  will  have 
a  solid  news  background  and  the  ability 
to  create  compelling  stories  based  on  i 
in-depth  reporting.  j 

New  Times,  the  nation’s  largest  publisher  j 
of  alternative  newsweeklies,  offers  competi-  ! 
five  salaries  and  benefits.  Interested  ! 
candidates  should  send  a  cover  letter,  j 
resume  and  clips  to: 

Andy  Van  De  Voorde  j 

Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80^1 7 _ ! 

AWARD-WINNING  alternative  newsweekly  i 
seeks  dynamic,  experienced,  creative  vi¬ 
sionary,  charismatic,  inspiring,  hip,  wise  edi¬ 
tor.  This  is  a  great  job  for  a  great  paper  in  j 
a  great  town.  We’re  a  hybrid  news/  ' 
entertainment  rag,  25  years  old,  looking  to 
get  younger.  A  rich  history,  a  fascinating 
town,  a  demanding  job.  Perfect  opportunity 
for  the  right  person  at  the  right  state  of 
their  career.  Make  your  mark. 

E-mail  resumes  to:  ! 

edsearch@worcestermag.com  i 
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ARTS  WRITER 

The  Portland  Press  Herald/Maine  Sunday 
Telegram  is  looking  for  an  experienced  re¬ 
porter  to  join  its  features  staff  as  an  arts 
writer.  The  reporter  will  be  responsible  for 
covering  Maine’s  diverse  and  important  arts 
community.  The  reporter  will  bring  knowl¬ 
edge  and  expertise  to  a  broad  range  of 
arts  coverage,  with  special  emphasis  on 
the  visual  arts.  Portland  is  a  very  livable, 
historic,  seafront  city  renowned  for  its 
strong  arts  community.  Qualifications  for 
the  position  include:  a  college  degree  or 
significant  professional  experience;  at  least 
five  years  reporting  experience  at  a  daily 
newspaper;  a  demonstrated  background  in 
arts  and  arts/journalism,  with  an  emphasis 
on  visual  arts.  Interested  applicants  should 
submit  a  letter  of  interest  and  resume  to: 

Reporter  -  Arts  Writer  Search 
The  Portland  Press  Herald/ 

Maine  Sunday  Telegram 
Human  Resources  Office 
390  Congress  Street,  Portland,  ME  04101 
Humanresources@pressherald.com 
Equal  Opportunity  Employer 


BUSINESS  COPY  EDITOR 
The  Star  Tribune  in  Minneapolis/St.  Paul 
has  an  opening  for  a  business  copy  editor. 
Candidates  must  be  strong  copy  editors 
with  business  section  experience.  The  Twin 
Cities  is  a  rich  and  vibrant  business  commu¬ 
nity.  Minnesota  is  home  to  16  Fortune  500 
companies.  The  Star  Tribune,  an  equal  op¬ 
portunity  employer,  is  owned  by  McClatchy 
Newspapers  of  Sacramento,  California. 
Send  letter  and  resume  to:  Brenda  Rother¬ 
ham,  Newsroom  Recruiter,  Star  Tribune, 
425  Portland  Avenue,  Minneapolis,  MN 
55488.  Apply  by  Wednesday,  Sept.  19. 


BUSINESS  EDITOR 

The  Portland  Press  Herald/Maine  Sunday 
Telegram,  Maine’s  largest  news  gathering 
organization,  located  in  beautiful  and 
historic  downtown  Portland,  seeks  an  expe¬ 
rienced  Editor  to  direct  the  business  desk 
reporting  staff.  The  Business  Editor  is  re¬ 
sponsible  for  making  sure  that  each  day’s 
newspaper  carries  the  most  important  and 
interesting  business  news  to  readers,  with 
the  goals  of  clarity,  balance,  urgencv  and 
interest.  MINIMUM  REQUIREMENTS:  At 
least  five  years  of  experience  at  a  daily 
newspaper.  Bachelor’s  degree  or  signifi¬ 
cant  professional  experience.  Knowledge  of 
business  and  economic  issues.  Experience 
as  an  editor  is  preferred.  Interested  appli¬ 
cants  should  submit  a  letter  of  interest  and 
resume  to: 

Business  Editor  Search 
Human  Resources  Department 
The  Portland  Press  Herald/ 

Maine  Sunday  Telegram 
390  Congress  Street,  Portland,  ME  04101 
Humanresources@pressherald.com 
Equal  Opportunity  Employer 


CITY  EDITOR 

Small  daily  that  thinks  big  seeks  city  editor 
to  zero  in  on  local  news  and  groom  prom¬ 
ising  reporters  in  competitive  upstate  NY 
market.  Mail  resume,  references  and  salary 
requirements  to  Box  2277,  Editor  &  Pub¬ 
lisher,  770  Broadway,  7th  Floor,  New  York, 
NY  10003. 


C4  EDITOR  &  PUBLISHER  CLASSIFIEDS  AUGUST  2  7,  2 0 0  1 


www.editorandpubllsher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


Fajo :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELPWANTED- 
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BUSINESS  REPORTER 
National-award-winning  weekly  with  Web 
daily  edition  -  www.rbjdaily.com  -  seeks  re¬ 
porter  with  strong  hard-news  skills  to  join 
staff  covering  one  of  the  nation's  top 
regions  for  high-tech,  international  trade. 
Two  years’  experience  required. 
Competitive  pay.  Send  resume,  clips  to; 
Dept.  E,  Rochester  Business  Journal 
55  St.  Paul  Street,  Rochester,  NY  14604 
Or  E-mail:  pericson@rbj.net 

COPY  EDITOR/DESIGNER 
Award-winning  daily  seeks  an  enthusiastic 
and  creative  designer  and  word  editor.  Web 
page  coding  skills  a  plus.  Cover  letter,  re¬ 
sume,  work  samples  to  Susan  Robinson, 
news  editor,  Birmingham  Post-Herald,  PO 
Box  2553,  Birmingham,  AL  35202.  E-mail: 
srobinson@postherald.com 

COPY  EDITOR/PAGINATOR 
We  are  a  30,000  daily  In  northeast  Ohio 
looking  for  a  copy  editor/paginator  with 
solid  news  judgment  and  a  passion  tor  lan¬ 
guage  and  design.  Send  resume,  work 
samples  and  cover  letter  to: 

Managing  Editor,  The  Chronicle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 

EDITORIAL  POSITION 

Small  Nevada  daily  seeks  either  an  editor, 
reporter  or  sports  writer.  Five  day,  after¬ 
noon  daily  has  an  opening.  Quality  of  appli¬ 
cants  will  determine  direction.  Send 
resume,  cover  letter  and  salary  require¬ 
ments  to  Lee  Denmark,  Publisher,  The 
Humboldt  Sun,  1022  S.  Grass  Valley  Rd., 
Winnemucca,  (W  89445.  Or  you  may  E-mail 
to:  leedenmark@humboldtsun.com. 

EXECUTIVE  EDITOR 

Let’s  skip  the  usual  ad-talk  (“award-winning 
paper  seeks  dynamic  editor,’  blah,  blah, 
blah).  I’m  the  president  of  two  papers  in 
central  Maine,  the  Kennebec  Journal  and 
the  Morning  Sentinel,  both  seven  days  a 
week.  I  came  here  a  year  ago  from  the 
South  Florida  Sun-Sentinel,  where  I  worked 
mostly  in  the  newsroom,  but  moved  to  the 
dark  side  a  few  years  ago.  Now  I’m  putting 
together  a  first-rate  team  to  move  these 
papers  from  good  to  great.  That’s  my 
marching  orders  from  the  owners,  the  Seat¬ 
tle  Times.  The  only  person  missing  from 
the  team  is  an  editor  to  lead  both  papers. 
Like  everyone  else.  I’m  looking  for  the  com¬ 
plete  package.  What  I  have  to  offer  Is  my 
passion  for  newspapering;  a  staff  of 
60-plus  hungry  to  do  great  work;  and  two 
papers  you  can  put  your  mark  on.  (Plus  liv¬ 
ing  in  the  lakes  region  of  Maine  and  a  good 
salary  and  benefits.)  Send  me  your  stuff. 

John  Christie,  President 
Central  Maine  Newspapers 
274  Western  Avenue,  Augusta,  ME  04330 
Jchristie@centralmaine.com 

WRITER/EDITOR 
LAW  FIRM 

Prominent  Wall  Street-area  plaintiff’s  law 
firm  seeks  talented  writer/editor  to  create 
and  manage  content  for  several  websites, 
in  addition  to  printed  newsletters  and  pro¬ 
motional  material.  Great  work  environment. 
Outstanding  opportunity  for  self-starter  with 
journalism  background.  Fax  resume  (includ¬ 
ing  salary  history  and  requirements)  and  2 
writing  samples  to  (212)  558-5692,  or:- 

www.editorandpublisher.com 
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NEIGHBORS  COORDINATOR 
j  The  Saginaw  News,  a  50,000  daily, 

I  60,000  Sunday  in  mid-Michigan,  is  looking 
for  an  extremely  organized  and  detail- 
I  oriented  person  to  coordinate  the  newspa- 
1  per’s  community  news  section.  Successful 
'  candidate  for  this  fulFhme  position  will  have 
demonstrated  solid  editing  skills,  ability  to 
juggle  numerous  tasks  successfully  and 
;  work  effectively  with  people.  Writing  is  re- 
1  quired.  Will  get  an  opportunity  to  develop 
'  management  skills  by  filling  in  for  feature 
I  editor  and  coordinating  schedules  and  work 
I  production  of  newsroom  clerks.  Great 
I  chance  to  develop  at  a  newspaper  commit- 
I  ted  to  quality.  Excellent  pay,  benefits.  Send 
;  resume,  five  top  clips,  five  great  feature 
I  ideas  to  The  Saginaw  News,  Ken  Tabacsko, 

;  Feature  Editor,  203  S.  Washington  Street, 
Saginaw,  Ml  48607. 

PAGE  DESIGNER 

The  Bradford  (PA)  Era,  a  13,000<irculation 
I  AM  paper,  is  seeking  a  paginator  capable 
j  of  computer  layout  of  entire  newspaper,  in¬ 
cluding  headline  writing  and  page  design. 
QuarkXPress  a  must.  Send  resume  and  lay- 
I  out  samples  to  Marty  Wilder,  managing  edi- 
!  tor.  The  Bradford  Era,  43  Main  Street, 

!  Bradford,  PA  16701. 

I  WEB  CONTENT  PRODUCER 

'  Mayo  Clinic  in  Rochester,  MN  is  seeking  a 
:  Web  Content  Producer  to  research,  write 
I  and  produce  compelling  online  health  infor- 
j  mation  packages  comprised  of  text,  still 
j  images,  audio,  video  and  hyperlinks  for  gen- 
!  eral  and  corporate  consumer  users  of 
!  MayoClinic.com  Web  site.  Integrates  infor- 
;  mation  and  multimedia  assets  gathered 
!  from  a  variety  of  sources,  including  patient 
and  expert  interviews  and  medical  journals. 
Works  collaborahvely  with  editors,  proofers 
!  and  project  assistants  to  ensure  complete- 
:  ness,  accuracy,  readability  and  appealing 
;  visual  presentation.  Bachelor’s  degree 
i  in  journalism  or  mass  communications  re- 
I  quired.  Professional  background  in  health 
I  and/or  journalism  preferred,  with  ex- 
;  perience  wrihng  and  edihng  for  a  consumer 
1  audience.  Web-related  editorial  experience 
preferred.  Mayo  Clinic  offers  an  excellent 
i  salary  and  benefits  package  including  relo- 
I  cation  assistance.  Please  submit  resume 
i  referencing  job  posting  #01-2812.EP  to: 
i  Mayo  Clinic,  Steffany  Staska  -  HR,  200  1st 
1  Street  SW,  OE-3,  Rochester,  MN  55905. 

I  E-mail:  careers@mayo.edu 

I  Website:  www.mayoclinic.org 
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SPORTS  EDITOR  to  lead  a  staff  of  eight  in 
telling  the  story  of  sports  in  the  communi¬ 
ties  served  by  the  Herald  News,  our 
46,000-circulation  daily  in  northeastern 
New  Jersey,  just  25  minutes  from  Times 
Square,  as  we  expand  and  create  a 
dynamic  new  newspaper.  For  us,  the  state 
high  school  football  championship  held  just 
down  the  road  in  Giants  Stadium  is  as  im¬ 
portant  as  the  pro  games  played  there.  We 
want  an  innovative  pro  with  substantial  ex¬ 
perience,  including  at  least  two  years  as  a 
supervisor.  Fluency  in  Spanish  a  plus;  expe¬ 
rience  must  be  daily.  Competitive  salaries, 
excellent  benefits.  Write  to: 

Kathie  Adams,  Assistant  Managing  Editor 
Herald  News 

One  Garret  Mountain  Raza,  CN  473 
West  Paterson,  NJ  07424 
E-mail:  adamsk@northjersey.com 


REPORTERS  &  COPY  EDITORS 
Suburban  Chicago  daily  seeks  fulLtime  re¬ 
porters  and  copy  editors.  One  year  experi¬ 
ence  or  equivalent  required.  Excellent  pay, 
benefits  in  growing  company.  Send  letter, 
resume,  work  samples  to: 

Box  2256,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

SENIOR  BUSINESS  REPORTER 
New  York  based  Senior  Business  Reporter 
for  daily  Hollywood  trade  publicahon.  Expe¬ 
rience  covering  entertainment  business 
news  required.  At  least  3  years  daily  news¬ 
paper  or  wire  service  experience  preferred. 
Resume,  clips  to:  Deputy  Editor,  The  Holly¬ 
wood  Reporter,  5055  Wilshire  Blvd.,  6th 
Floor,  Los  Angeles,  CA  90036.  EOE. 

REPORTER 

We  are  looking  for  a  dynamic,  full-time  re¬ 
porter  to  join  the  award-winning  news  staff. 
The  person  we  seek  will  have  a  degree  in 
journalism  or  mass  communications,  be  fa¬ 
miliar  with  the  AP  Stylebook,  and  be  able  to 
craft  interesting  features  as  well  as 
breaking  news  stories  and  report  the  news 
behind  government  meetings.  Our  newspa¬ 
per  generates  national  stories  about  federal 
prisons.  Page  layout  experience  a  plus.  We 
want  a  competihve  reporter  who  can  help 
us  mirror  the  people  and  communities  in 
our  readership  area,  and  one  who  expects 
to  join  our  other  editors  and  reporters  at 
the  award  ceremonies  each  year.  Perfect 
location  for  outdoor  mountain  life  with  all 
the  advantages  of  a  nearby  city.  Send 
resumes  and  five  clips  to  Jeff  Williams, 
Managing  Editor,  Daily  Record,  701  S.  9th 
Street,  Canon  City,  CO  81212. 

REPORTER 

The  Erie  (PA)  Times-News  is  seeking  an  ex¬ 
perienced,  committed,  aggressive  generaF 
assignment  reporter  to  join  its  award-winn¬ 
ing  staff.  We’re  a  60,000circulation  daily 
newspaper,  with  a  90,000-circulation  Sun¬ 
day  edition,  that  covers  Erie  and  northwest¬ 
ern  Pennsylvania.  Our  daily  goal  is  to  report 
on  our  community  with  urgency  and  depth, 
and  to  make  the  news  relevant  and  indis¬ 
pensable  to  our  readers  through  compelling 
writing,  photography  and  graphics.  Our 
staff  gathers  daily  to  crihque  our  work,  with 
an  eye  toward  learning  and  improving  with 
every  edition.  We  offer  highly  competitive 
pay  and  benefits.  Erie  is  a  family-friendly 
community  on  Lake  Erie’s  waterfront  and 
features  a  burgeoning  arts,  entertainment 
and  sporting  scene. 

Send  a  cover  letter,  resume  and  clips  to: 

Liz  Allen,  Administrative  Editor 
Erie  Times-News 

205  W.  12th  Street,  Erie,  PA  16534 
Or  E-mail  to:  Liz.Allen@hmesnews.com 

WANTED:  Senior  Editor  for  Oil  &  Gas  Re¬ 
porter  in  Anchorage,  Alaska.  Must  have 
good  knowledge  of  the  energy  business 
and  experience  in  Journalism.  Please  apply; 
Morris  Communicahons 
Martha  Jean  McHaney 
P.O.  Box  936,  Augusta,  GA  30903 


EDITORIAL 


THE  ITEM,  a  22,000-circulation  daily  in 
Sumter,  S(j,  has  an  immediate  opening  for 
a  general  assignment  reporter.  Send 
resume,  clips,  references  to;  Tonyia  M. 
McGirt,  The  Item,  P.O.  Box  1677,  Sumter, 
SC  29151.  Or  Fax  (803)  775T)028. 

Or  E-mail:  tonyiam@theitem.com 

THE  STATE,  South  Carolina’s  largest  paper, 
seeks  an  Entertainment  Editor  who  can 
guide  a  staff  of  7  through  pop  culture,  fine 
arts  and  hard  news  with  equal  skill.  Send 
clips  and  10  reasons  I  love  features  to: 
Brian  Tolley,  The  State 
1401  Shop  Road,  Columbia,  SC  29201 


CHIEF  FINANCIAL  OFFICER 
Seeking  a  high  ener^  individual  with  supe¬ 
rior  interpersonal  abilities  and  parhcipahve 
;  management  style  to  join  the  team  of  a 
fast-growing,  100%  employee-owned  news¬ 
paper  in  SE  Michigan.  Responsibility  of  pro¬ 
viding  sound  financial  information  and  guid¬ 
ance  to  management  team.  President  and 
Board  of  Directors.  Oversee  all  company  fi¬ 
nancial  operahons. 

Bachelor’s  degree  in  finance  or  accounting 
required.  CPA,  MBA  or  related  preferred. 
Minimum  ten  years  accounting  or  related 
business  experience  with  three  years  in  a 
supervisory  posihon. 

Send  resume  to: 

Lonnie  Peppler-Moyer,  Publisher/President 
The  Monroe  Evening  News 
20  W.  First  Street,  Monroe,  Ml  48161 


_ MAILROOM _ 

DISTRIBUTION  (MAILROOM)  CENTER 
MANAGER  POSITION 

The  Jackson  (Tennessee)  Sun,  a  Gannett 
Company  daily  newspaper,  has  an  immedi¬ 
ate  opening  for  a  Distribution  (Mailroom) 
Center  Manager.  Position  requires  a  mini¬ 
mum  of  five  years  experience  in  mailroom 
systems  and  strong  knowledge  of  mailroom 
equipment  including  the  Sheridan  NP  630 
inserter.  Candidate  must  have  strong  oral, 
written,  communication,  interpersonal  and 
management  skills  and  goal  oriented. 
Competitive  salary  and  excellent  benefit 
package.  Send  resume  to: 

The  Jackson  Sun/HR  Department 
245  W.  Lafayette  Street 
Jackson,  TN  38301 


_ PREPRESS _ 

PRE-PRESS  MANAGER 
Pre-press  Manager  for  a  medium  size  news¬ 
paper.  Responsible  for  ad  production  as 
well  as  art  work  and  some  photo  scanning. 
We  are  a  full  electronic  operahon  so  a  good 
understanding  of  Macintosh  and  PC  com¬ 
puters,  their  applications  and  networking  is 
a  must.  Knowledge  of  web  and  internet 
software  helpful.  We  are  looking  for  some¬ 
one  five  years  plus  management 
experience  with  good  people  and  manage¬ 
ment  skills.  Please  send  cover  letter,  re¬ 
sume,  and  salary  history,  to: 

Box  2244,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


ALASKAN  WEEKLY  seeks  experienced  news  one  five  years  plus  management 
reporter  for  island  fishing  community,  j  experience  with  good  people  and  manage- 
$600/week  (DOE)  and  relocation  j  ment  skills.  Please  send  cover  letter,  re¬ 

assistance.  Fax  resume,  cover  letter  and  5  :  sume,  and  salary  history,  to: 
clips  to;  (907)  7724871  or  E-mail:  Box  2244,  Editor  &  Publisher 

psgpub@mitkof.net  770  Broadway,  7th  Fir.,  NY,  NY  10003 
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Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 

MGOLDEN@EDlTORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


PRESSROOM 


IMMEDIATE  OPENING  for  a  quality 
conscious  Working  Pressroom  Supervisor 
for  the  Grand  Haven  Tribune.  Five  unit  Goss 
Urbanite  and  two  assistant  department.  Six  ' 
day  Monday  through  Friday  PM,  Saturday 
AM,  10,000  circulation.  Goss  Urbanite  ex-  , 
perience  a  must.  We’re  located  on  the  I 
shores  of  Lake  Michigan  in  one  of  the  most  : 
desirable  resort  communities  in  the  Mid- 
west.  Competitive  salary,  paid  vacation,  | 
health/life  insurance  and  401(k)  benefits.  ! 
Letter  with  salary  history  and  resume  to: 

Lee  Carter,  Publisher 
The  Grand  Haven  Tribune 
101  N.  Third  Street 
Grand  Haven,  Ml  49417 
publisher@grandhaventribune.com 


PRESS  SUPERVISOR 

Working  manager  at  15,000-circulation 
daily.  Goss  Community  press.  Please  send 
resume  and  salary  requirements  to: 

Scott  B.  Hunter,  Publisher,  Aiken  Standard 
P.O.  Box  456,  Aiken,  SC  29802 
Or  E-mail:  shunter@aikenstandard.com 

PRESSMAN  needed  for  growing  Colorado 
community  newspaper.  24,000  am  daily 
with  commercial  printing  operation.  Goss 
Urbanite,  running  4  section  papers.  Come 
join  a  dedicated  staff  and  management 
team.  Competitive  wages,  125  Cafeteria 
Plan,  paid  vacation  and  relocation 
expenses.  Contact: 

Kevin  Kocher,  Production  Manager,  Greeley 
Tribune,  P.O.  Box  1690,  Greeley,  CO 
80632,  (970)  352-021  lor: 
kocher@greeleytrib.com 


PRODUCTION/TECH 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial,  | 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
wwiw.ogdennews.com/opportunities 


PACKAGING  CENTER  SUPERVISOR 
The  Journal  News,  a  Gannett  Newspaper,  is 
looking  for  a  Supervisor  to  join  its 
Packaging  Center.  This  position  is  responsi¬ 
ble  for  planning  and  scheduling  day-to-day 
operations,  ensuring  accurate  insertion  of  ; 
all  advertising  supplements  and  maint-  I 
enance  of  work  areas.  The  successful  can-  I 
didate  should  have  3-f  years  packaging  i 
center  experience;  mechanical  knowl¬ 
edge/electrical  background  a  plus.  He/she  ' 
will  maintain  quality  control,  assign  staff 
duties,  communicate  with  machine  opera-  ; 
tors  and  be  able  to  handle  other  tasks  as 
assigned. 

The  Journal  News  offers  competitive  sala¬ 
ries  and  generous  benefits  including 
pension  and  401(k)  plans.  We  value  i 
diversity.  For  consideration,  please  E-mail:  i 
mkervick@the)Ournalnews.gannett.com 
or  forward  a  resume  to: 

The  Journal  News 
Human  Resources  Recruitment 
One  Gannett  Drive 
White  Plains,  NY  10604 
Fax:  (914)  696^174 


PRODUCTION/TECH 

PRESS  REPAIR  TECHNICIAN 
The  Akron  Beacon  Journal  has  an  opening 
for  a  press  repair  technician.  Requires  a 
technical  background  in  mechanical  repairs, 
as  well  as,  electrical/electronic  trouble¬ 
shooting  skills.  Heavy  involvement  in  proac¬ 
tive  maintenance  on  all  shifts  in  our  24/7 
operation.  You  must  be  able  to  make  both 
mechanical  and  electrical  repairs  under 
tight  schedules.  You  must  be  reliable,  on 
time  and  a  self-starter  who  needs  minimal 
supervision.  We  offer  competitive  wages 
and  benefits.  Interested  applicants  should 
i  send  their  resume  to  Mike  Dean,  Building  & 
Facilities  Manager,  Akron  Beacon  Journal, 
44  East  Exchange  Street,  Akron,  OH 
44309.  EOE 


-POSITIONS  WANTED- 


ACADEMIC 


PUBLISHER/GENERAL  MANAGER 
Experienced  publisher  seeking  new  chal¬ 
lenge.  Over  25  years  of  experience  in  all 
facets  of  newspapers:  Advertising,  Circula¬ 
tion,  Editorial  and  Pre-Press.  Designed  and 
ran  central  web-printing  plant.  High  energy, 
self  starter  who  consistently  produced  very 
profitable  award  winning  newspapers. 

Tel.  (401)  7830077 
Or  E-mail:  rickwilsonl3@home.com 

TROUBLESHOOTER:  If  your  paper's  in  a  rut, 
call  a  seasoned,  award-winning  publisher- 
editor  with  30  years  of  knowledge  in  all 
areas  of  newspaper  operations.  Available  to 
critique  papers.  For  details,  references. 

E-mail:  coopercompanyi^otmail.com 


VP  SALES  &  MARKETING  with  extensive 
daily  and  weekly  newspaper  background, 
seeks  Publisher  or  GM  position  at  medi¬ 
um-sized  daily  newspaper  in  Zone  2. 

Contact:  epadresponse@hotmail.com 


CIRCULATION 


EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  eastern  Zone  2. 
Phone/Fax  (631)  588-2735 


EDITORIAL 


COPY  EDITOR/DESIGNER  with  7  years  of 
experience,  and  a  Reporter  with  2,  seek 
jobs  at  a  publication.  Will  consider  offers 
from  papers  greater  than  60K  in  Zones  3, 
4,  6,  8,  9.  Contact:  polekitty99@msn.com 


PRINT  DESIGN  SPECIALIST 
15  years  experience  in  designing  newslet¬ 
ters,  magazines,  and  newspapers.  Will  con¬ 
sider  freelance  projects  or  full  time 
position.  Can  meet  with  you  anywhere. 

Call  or  E-mail  Hunter  at: 

(908)  630D1 51,  WWA77@aol.com 

SPORTS  WRITER  with  six  years  experience 
looking  for  a  new  challenge.  Accent  on  prep 
coverage.  Knowledge  of  QuarkXPress.  Will 
relocate.  Call  Keith  at  (810)  367-2184. 

STRONG  NEWS  AND  FEATURE  WRITER. 
Credits  in  national  publications  including 
Life,  ABA  Journal,  Board  Member  and  many 
others.  Have  written  monthly  columns. 
Looking  for  fulFtime  or  freelance  work.  See 
clips,  bio  at:  www.legalaffairswriter.com. 
Contact  via  E-mail:  dbkl946@yahoo.com 
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CLASSIP  lED  ADVERTISING  INFORMATION 


DEADLINE! 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

.  $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

.  $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

DISPLAY  AD  RATES 

Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a  scanning 
charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line  same  size 
velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For  instruc- 
tbns,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts 
are  non-cancellable.  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
deadline;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted.  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail,  or  fax.  We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following  information: 
1 .  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad  Classification,  6.  No.  of 
insertions. 

Or  Place  your  ad  online  at  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


ATTENTION  EXHIBITORS! 

It's  Six  Months  To  Show  Time, 

It's  also  budget  time  and  the  bottom  line  means  maximizing  every  dime  spent. 
So  which  Newspaper  show  provides  the  best  prospects, 
qualified  leads  and  decision-makers? 

Line  by  line,  there's  no  comparison  if  you  ask  past  INC  show-goers  .  .  . 


“The  INC  is  not  only  well-organized  and  operationally  easier  than  most  of  the  other 
shows  we  attend,  it  also  puts  us  in  front  of  a  large  number  of  prospects!" 

Morgan  Wells,  Marketing  Manager  -  Infinet 


"The  INC  is  one  of  our  must-attend  trade  shows  each 
year.  Vie  get  to  meet  with  the  people  we  want  to 
meet  -  the  decision  makers  -  and  always  come  out 
of  the  show  with  a  good  number  of  qualified  leads. 

Vie've  already  signed  up  for  2002!" 

Jeff  Nelson,  VP  of  Sales  &  Marketing  -  Cold  North  Wind 


"  .  .  our  booth  was  buzzing  the  whole  show!  Vie  signed  clients  on  the  spot  for  sites  that 
now  offer  rich  content.  The  (INC)  conference  provided  us  with  the  venue  to  connect  the 
right  products  with  the  right  people. " 

Deb  Dreyfuss-Tuchman,  VP  Business  Development/Affiliate  Sales  -  Videoaxs 


/xEDlTOReJ’PUBLISHER's  13th  Annual 


INTERACTIVE 
^  NEWSPAPERS 


2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 

Contact  your  Editor  &  Publisher  Sales  Representative  today  to  reserve  your  sponsorship  or  booth  space  for 
The  13th  Annual  E&P  Interactive  Newspapers  Conference  in  San  Jose,  California. 


SOUTHEAST 

Betsy  Maloney 
Associate  Ad  Director 
301-656-5712 


NORTHEASTERN  US/CANADA 

Howard  Flood 
Account  Executive 
646-654-5522 


MIDWEST 

Derek  Hamilton 
Account  Executive 
(312)  583-5522 


WESTERN  US/CANADA 

Jill  Martin 
Account  Executive 
(831)  625-6902 


Or  call  the  Conference  Hotline  (888)  536-8536  for  additional  information. 


mW  INCLUDING  ALL  AVAILABLE  E-MAIL  ADDRESSES  AND  WES  SITES 


1 


Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  more! 

Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  www.editorandpublisher.com 


MORE  THAN  500,000  NEWSPAPER  FACTS! 


SYNDICATES 


proposed  affiliation  with  Florida  Atlantic 
University  didn’t  materialize,  and  an 
auction  this  spring  to  sell  early  Mickey 
Mouse  drawings  drew  bids  nowhere  near 
what  the  museum  needed.  “One  thing 
after  another  fell  through,”  said  Walker. 

The  cartoonist  —  who  turns  78  on  Sept. 
3  —  said  he’d  be  willing  to  serve  as  an 
adviser  to  a  relocated  museum,  but  is 
looking  forward  to  having  more  free  time. 
When  asked.  Walker  estimated  he  devoted 
about  40  hours  a  week  to  the  museum 
during  the  approximately  nine  months  he 
spent  each  year  in  Boca  (he  also  lives  in 
Connecticut).  Walker  even  helped  design 
the  museum  building,  which  houses  more 
than  160,000  cartoon  originals. 

The  Boca  facility  isn’t  the  only  cartoon 
museum  that  has  struggled.  For  instance, 
a  short-lived  museum  in  Washington 
closed  up  shop  during  the  latter  1990s. 

Walker  emphasized  that  cartoons  are 
an  important  American  art  form,  but  said 
many  p)eople  apparently  don’t  have  a 
strong  desire  to  see  them  in  a  museum 
setting,  noting,  “They  read  them  every  day 
and  then  toss  them  away.”  il 


After  five  years  of  financial  struggle,  the  artistic  institution 
plans  to  sell  its  building  and  move  out  of  Boca  Raton,  Fla. 

BY  DAVE  ASTOR 

The  International  Museum  of  Cartoon  Art  plans 
to  leave  Boca  Raton,  Fla.,  after  half  a  decade  of 
struggling  to  remain  solvent. 

Museum  founder  Mort  Walker  said  he  has  three 
offers  to  buy  the  museum  building,  which  he  hopes 
will  sell  for  about  $5  million.  The  museum  is  $2  million  in  debt, 
with  $1  million  of  that  money  personally  lent  by  Walker. 


Thecity  of  Boca 
Raton,  which 
donated  the  land  for 
the  museum,  would 
have  to 


In  brief 

TMS  dropping 
52  staffers  in 
TV  operations 


approve  or 
any  buyer.  The  South 
Florida  Sun-Sentinel 
in  Fort  Lauderdale 
reported  that  the 
museum  might  be 
purchased  for  use  as 
a  jazz  club,  health 
club,  or  hotel. 

Walker  said  the 
museum  —  which 
was  founded  in  1974 
and  officially  opened 
in  Boca  in  1996  — 
has  enough  money 
from  the  Hearst  Foundation  and  “fiiends” 
to  operate  at  its  current  location  for  about 
two  or  three  more  months.  The  “Beetle  Bai¬ 
ley”  creator,  whose  comic  strip  is  distrib¬ 
uted  by  Hearst’s  King  Features  Syndicate, 
said  he  hopes  the  museum  will  reopen  in 
some  form  in  New  York  or  Connecticut. 

Why  didn’t  things  go  better  in  Boca? 
Walker  said  one  reason  is  that  the  museum 
didn’t  receive  as  much  money  as  expected 
from  local  wealthy  donors,  with  one  possi¬ 
ble  reason  being  that  these  donors  didn’t 
feel  an  institution  celebrating  cartoons  was 
prestigious  enough  to  be  associated  with. 


Tribune  Media  Services  (TMS) 
is  eliminating  52  of  the  462 
positions  at  its  entertainment 
products  operations  in  Glens  Falls,  N.Y. 

This  comes  several  months  after  TMS 
acquired  a  majority  interest  in  TVData,  its 
major  TV-listings  rival.  Termination  dates 
for  the  52  TMS  and  TVData  employees 
range  from  this  month  to  February. 

TMS  stated  that  the  reductions  “elimi¬ 
nate  duplicate  positions  in  the  editorial, 
information  technology’,  and  sales  divi¬ 
sions.”  The  employees  let  go  will  receive 
packages  that  include  severance  pay¬ 
ments,  outplacement  services,  and  more. 

A  month  ago,  TMS  also  made  a  number 
of  management  changes  in  Glens  Falls. 


Mort  Walker  (in  white  hard  hat)  at  the  museum’s  1994  groundbreaking. 

And  Walker  —  who  thanked  Hearst  and 
others  for  their  support  over  the  years  — 
said  Boca  wasn’t  enough  of  a  “destination” 
to  attract  the  number  of  visitors  the 
museum  would  have  received  in  a  bigger 
city.  Walker  recalled  that  he  worried  about 
this  when  Boca  first  tried  to  get  the  then- 
New  York-state-based  museum  to  relocate 
to  Florida,  but  was  won  over  by  the  offer 
of  free  land  and  reports  that  Boca  was  one 
of  the  fastest-growing  arts  communities 
in  the  country. 

As  the  museum  struggled,  there  were 
various  plans  to  save  it.  For  instance,  a 


IPiPE  IN  TROUBLE,  BUT  ANOTHER 
FIRM  ASSUMING  SOME  SERVICES 
IPipe,  the  Richmond,  Va. -based  Internet 
firm  well-known  to  syndicates  and  car- 
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toonists,  is  winding  up  operations  —  an¬ 
other  casualty  of  the  dot-com  downturn. 

“Expected  funding  didn’t  materialize,” 
said  iPipe  President/CEO  Rich  Johann. 

I  Pipe  may  sell  its  ad-serving  business 
in  the  near  future.  Meanwhile,  J&H 
Communications  Group,  a  Richmond 
company  that  J ohann  is  also  involved 
with,  plans  to  take  over  a  number  of 
other  iPipe  functions.  These  include 
distributing  more  than  50  syndicated 
features  to  online  customers,  and 
hosting  the  Web  sites  of  many  National 
Cartoonists  Society  members. 

Johann  has  less  than  a  5%  stake  in 
the  1995-founded  iPipe,  but  a  majority 
interest  in  the  1994-founded  J&H.  He 
expects  J&H  to  be  profitable  with  the 
help  of  low  overhead  —  including  a 
staff  of  four.  At  its  peak,  iPipe  had 
about  35  full-  and  part-time  employ¬ 
ees;  there  are  none  now. 

IPipe  grew  rapidly  before  this  year’s 
dot-com  plunge.  For  instance,  last  year 
it  began  providing  America  Online  ‘f 
\vith  “Zits,”  “Baby  Blues,”  “The  Family 
Circus,”  “Mother  Goose  &  Grimm,”  and 
various  other  comics,  columns,  and 
editorial  cartoons.  —  DaveAstor 


manages  the  House  of  Java  Cybercafe. 
His  boss  is  a  21-year-old  entrepreneur. 

“Rudy  Park”  is  by  Darrin  Bell,  26,  an 
editorial  cartoonist,  and  Theron  Heir,  a 
pen  name  for  a  prominent  journalist. 

Their  40  charter  clients  include  the 
Chicago  Sun-Times,  the  Denver  Rocky 


She  spent  the  last  four  years  with 
Universal  Press  Syndicate,  which 
dropped  “Workwise”  and  several  other 
features.  (Universal  also  added  features, 
giving  it  roughly  the  same  number  this 
as  last  year.) 

The  columnist  (culp@workwise.net) 
told  E^P  that  being  dropped  has  some 
advantages  for  a  workplace  writer.  “It 
keeps  me  in  touch  with  what  the  Amer¬ 
ican  worker  is  going  through,”  she  said. 

There  is  also  a  streaming  audio 
version  of  “WorkWise.” 


‘Park’  placed  on  roster 
OF  United’s  comic  strips 

A  comic  that  includes  satire  of  con¬ 
sumerism,  technology,  and  culture  is  be¬ 
ing  offered  by  United  Feature  Syndicate. 
The  title  character  of  “Rudy  Park” 


‘Rudy’  gets  logged  into  newspaper  syndication. 

Mountain  News,  the  Detroit  Free  Press,  the  j 
Minneapolis  Star  Tribune,  and  The  Seattle  j 
I  Times.  “Rudy  Park”  has  already  been  , 
r  published  in  the  San  Francisco  Chronicle 
and  at  http://www.nytimes.com. 


Two  ‘Wittiest’  men  hail 
FROM  the  same  COLLEGE 
Two  of  12  editorial  cartoonists  in  “The 
Best  and  the  Wittiest”  package  attend¬ 
ed  the  same  college  at  the  same  time. 

When  the  Omaha  (Neb.)  World-Her¬ 
alds  Jeff  Koterba  joined  the  King  Fea¬ 
tures  Syndicate  package,  he  reunited 
with  the  Worcester,  Mass.,  Telegram  Cf 
Gazette’s  David  Hitch.  Both  cartooned 
for  the  Gateway  student  newspaper  at 
the  University  of  Nebraska,  Omaha. 


‘WorkWise’  makes  passage 
FROM  Universal  to  Passage 

Mildred  Culp  will  offer  “WorkWise” 
through  her  Clive,  Iowa-based  Passage 
Media  company  starting  Sept.  1. 


SCRIPPS  Howard  has  room 
FOR  ‘Room  by  Room’  column 

Scripps  Howard  News  Service  is  offering 
the  weekly  “Room  by  Room”  home- 
improvement  column  by  Matt  Fox  and 
Shari  Hiller,  hosts  of  Home  &  Garden 
Television’s  “Room  by  Room”  show. 


et  cetera  . . . 


2000  Census  -  The  Next  Wave  of  Great  Stories 


The  New  York  Times  Census  Fellowship  at  the  Columbia  Graduate  School  of  journalism 
November  8- 1 2, 200 1 


The  New  York  Times  Foundation  and  the  Columbia 
Journalism  School's  Professional  Development 
Program  have  joined  to  create  a  unique  fellowship 
for  12  journalists  who  want  to  get  beyond  the 
raw  numbers  of  the  2000  Census. 


We  will  select  a  cross-section  of  journalists  who  will 
be  designated  as  New  York  Times  Professional  Fellows, 
representing  all  sizes  and  types  of  news  media. 
Assignment  editors  are  encouraged  to  apply. 


Neill  Borowski,  director  of  computer-assisted  reporting 
and  the  census  at  The  Philadelphia  Inquirer,  has 
designed  a  week-long  immersion  workshop  that  show¬ 
cases  how  to  use  the  "long  form"  data  through  practical 
case  studies  and  lectures  from  experts.  You'll  get  time 
to  brainstorm  with  respected  colleagues  on  how  to  put 
a  human  face  on  the  statistics.  By  getting  behind  the 
numbers,  you'll  earn  to  think  critically  about  framing 
stories  on  such  topics  as  ethnicity,  ancestry,  the  eco¬ 
nomic  status,  occupations,  commuting,  and  housing. 


Once  accepted,  a  $250  tuition  fee  is  payable  to 
Columbia  University  Graduate  School  of  Journalism. 
Fellows  will  receive  free  hotel,  meals,  course  materials, 
and  a  field  trip  to  one  of  New  York's  historic  immigrant 
neighborhoods.  Fellows  are  responsible  for  their  own 
travel  to  Columbia's  New  York  campus. 


Requirements  for  admission:  your  resume,  a  sample 
of  work  that  you'd  tike  to  critique  and  improve  dur¬ 
ing  the  workshop,  and  a  supporting  letter  from  your 
supervisor.  There  is  no  formal  application. 


To  apply,  send  or  e-mail  materials  by  Sept.  15 
to  Arlene  Morgan,  Director  of  Professional 
Development,  The  Graduate  School  of  Journalism, 
Room  604,  2950  Broadway, 

New  York,  NY,  10027.  Successful 
applicants  only  will  be  notified 
by  Oct.  1.  For  more  information, 
call  (212)  854-5377  or  e-mail 
Arlene  Morgan  at 
am494@columbia.edu. 


Reader  response  led  the  fort 

Worth  (Texas)  Star-Telegram  to  reinstate 
“B.C.”  by  Johnny  Hart  of  Creators  Syndicate 
and  “Barney  Google  &  Snuffy  Smith”  by 
John  Rose  of  King  Features  Syndicate.  ... 

The  self-syndicated  “Ethics  &  Reiigion” 
column  by  Michael  McManus  (michaelj 
mcmanus(^s.com)  reached  its  2()th 
anniversary. ...  Knight  Ridder/Tribune 
Information  Services  is  offering  a  “College 
Survival  Guide”  written  by  KRT  interns. ... 
The  New  York  Times  Syndicate  is  offering  an 
excerpt  from  the  book,  “Expression:  Showing 
and  Hiding  Our  Feelings,”  along  with  color 
photos.  The  excerpt  coincides  with  “The 
Human  Face,”  a  four-part  TV  series  co-pro- 
duced  by  TLC  and  the  BBC  for  Aug.  26-27 
airing. ...  Jim  Russell,  who  did  “The  Potts” 
comic  in  Australia  continuously  from  1940 
to  the  end  of  his  life,  died  at  the  age  of  92. 

...  Lorenzo  Music,  the  TV  voice  of  Garfield 
the  cat,  has  died  at  the  age  of  64. 
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In  brief 

Theft  delays 
offset  start-up 
in  Montreal 

Less  than  24  hours  before  limit- 
ed  offset  production  was  to  begin, 
two  men  entered  The  Gazette's  new 
plant  near  Montreal  and  made  off  with 
$100,000  (Canadian)  worth  of  press- 
control  computers.  The  thieves  entered 
during  an  alarm  check  at  about  1  a.m.  on 
Aug.  12,  “roughed  up”  an  unarmed  guard, 
and  left  with  security-camera  video  tapes 
of  their  crime.  Selective  and  careful,  they 
also  apparently  knew  when  the  door 
would  be  opened.  Managers  dismissed 
sabotage  as  a  motive  and  could  not  say  if 
it  was  an  inside  job.  Security  staffers 
“certainly  are  not  involved,”  and  police 
last  week  had  no  suspects,  said  Manufac¬ 
turing  Vice  President  John  Laurin. 

The  paper  quickly  replaced  off-the-shelf 
gear.  British  controls  supplier  Harland 


I  Simon  had  a  technician  on- 
I  site  within  two  days  to  rein- 
.  stall  software.  Its  pressroom 
;  servers  “should  be  in  opera- 
I  tion  tomorrow,”  Laurin  said 
last  Wednesday,  adding  that 
technicians  from  Ferag  and 
Motion  Systems  had  just 
i  arrived  to  get  their  post-press 
i  systems  up  and  running. 

Though  The  Gazette  would 
I  not  risk  deadline  printing  of 
!  daily  news  sections  without 
the  computer  systems  in 
I  place,  “We  were  able  to  print 
j  our  [Saturday]  preprint  on  Thursday, 

[  the  l6th,”  Publisher  Michael  Goldbloom 
!  said,  commending  the  crew  for  having 
the  new  presses  rolling  in  four  days.  Live 
production  was  rescheduled  to  commence 
I  last  night  on  Goss  Metroliner  presses 
j  bought  in  Norway,  retrofitted  with 
!  shaftless  drives  and  new  inkers  in  England 
by  Printing  Press  Services  International, 
and  augmented  by  four  color  towers  made 
I  by  PPSI  {E^P,  Sept.  19, 1998). 
i  A  week  after  the  theft  at  The  Gazette, 


seven  masked  men  forced 
their  way  into  Express  News¬ 
papers’  London  offices  and 
made  off  with  equipment 
believed  to  contain  memory 
chips  worth  tens  of  thou¬ 
sands  of  British  pounds, 
according  to  an  account  in 
London’s  Daily  Telegraph. 

The  report  quoted  sources 
at  the  Daily  Express  saying 
the  thieves’  knowledge  of  the 
office  layout  and  staff  work 
patterns  suggested  an  inside 
accomplice.  The  theft  was 
said  to  have  affected  editions  of  the  Express 
and  the  Daily  Star.  —  Jim  Rosenberg 

ABB  LAYOFFS  won’t  TOUCH 
ON  NEWSPAPER  OPERATIONS 
When  the  Swiss-Swedish  engineering  firm 
ABB  recently  announced  an  8%  cut  in  its 
work  force  worldwide,  its  CEO,  Joergan 
Centerman,  said  the  loss  of 12,000 jobs 
would  cross  all  divisions.  The  next  day, 
however,  Jeff  Gelfand,  U.S.  national  sales 
and  marketing  director  for  the  Printing 


PPSI  machine  at  The  Gazette 


42+17+1 


Numbers  Talk 


From  coast  to  coast,  border  to  border  and  beyond, 
42  users  (39  newspapers  and  3  direct  mailers), 
located  in  17  states  and  1  Canadian  province, 
have  one  thing  in  common:  the  uncommon  efficiency, 
functionality  and  value  delivered  by  the 
BURT  System 

Their  weekly  circulations  differ  greatly.  They  range 
from  Washington.  PA’s  Obsener-Reporter  (255,026) 
to  the  Los  Angeles  Times  (7,273,701).  And  they  all  run 
in  uniquely  different  ways. 

But  small  or  large,  u.sers  rely  on  BURT  .software’s 
.superior  preprint,  packaging,  distribution  and 
management  capabilities  to  get  the  word  out. 

It’s  an  approach  that  put  BURT 
on  the  map. 


ltlIRT.<^T£CHNOLOCIES 


www.burtmountain.com  I  303.674.3232 


For  a  private  demo  contact:  sales@biirtmountain.com 
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Systems  Division  at  ABB  Automation  Inc., 
said,  “The  layoff  does  not  affect  ABB 
Printing  Systems ...  in  New  Berlin  [Wis.] 
and  Switzerland,  and  consequently  does 
not  affect  cooperation  between  Prolmage 
and  ABB”  (E^P,  July  30,  p.  24). 

Prolmage  America  President  John 
lolacci  said  he  was  told  the  same  thing 
when  he  inquired. 

ABB’s  Printing  Systems  Division  will 
supply  controls  and  drives  for  a  new  Wifag 
press  at  Advance  Publications’  Syracuse 
(N.Y.)  Newspapers  and  a  new  KBA  press 
at  the  Milwaukee  Journal  Sentinel,  it  will 
repower  Goss  presses  at  The  News  Tribune, 
Tacoma,  Wash.,  The  Oregonian  in  Port¬ 
land,  and  The  San  Diego  Union-Tribune-, 
and  it  is  putting  new  controls  on  Goss 
presses  for  New  York’s  Daily  News,  where 
its  drives  will  run  Printing  Press  Services 
International  shaflless  towers  to  be  added 
to  the  press  lines  early  next  year. 

— Jim  Rosenberg 

Megtec  buys  Baldwin’s 
Enkel  and  Amal  units 

Baldwin  Technology  Co.,  Shelton,  Conn., 
said  it  will  sell  its  roll-handling  business  to 
Sequa  Corp.  subsidiary  Megtec  Systems. 


Mm 


MewsView  Solutions  has  the 
industry's  most  AFFORDABLE 
digital  asset  management  t(a>(s. 
Yet  they  are  POWERFUL  enough 
to  give  you  all  the  archiving, 
searchability  and  redistribution 
capabilities  you  need  while 
saving  time  and  staff  resources. 


We  were  FIRST  to  E*ase  our 
software  in  News  Industry  Text 
Format  -  standard  XML.  That 
means  your  data  is  kept  at  its 
most  flexible,  opening  the  door 
for  you  to  turn  corrtent  into 
cash  by  SELLING  your  assets  to 
vendors  and  the  public  with  NO 
additional  steffing  or  EFFORT. 


NewsView 

solutions 

www.newsviewsolutions.com 


Cold  North  Wind 
digitally  captures  page  images  and  searchable  content  (right). 


Expected  to  close  by  the  end  of  this  month, 
the  sale  includes  assets  and  operations  of 
subsidiaries  Baldwin  Enkel,  Rockford,  Ill., 
Baldwin  Amal,  Sweden,  and  Baldwin 
Printing  Equipment  Shanghai  Co.,  China. 

The  divestiture,  said  Baldwin  Chairman 
Gerald  A.  Nathe,  is  part  of  a  “strategy  to 
focus  more  aggressively  on  growing 
Baldwin’s  core  business”  in  cleaning,  fluid- 
management,  drying,  and  consumables. 
The  roll-handling  group  manufactures 
splicers  for 
newspaper  and 
commercial  web 
printing.  Megtec 
makes  splicers 
and  dryers  for 


the  same  markets,  as  well  as  pollution 
controls  and  industrial  drying  systems. 


I  Canada’s  Cold  North  Wind 
i  BLOWS  INTO  Mexico’s  capital 

!  Ottawa-based  C^ld  North  Wind  Inc.  signed 
a  letter  of  intent  with  the  Institute  of 
Bibliographic  Research  at  the  National 
Autonomous  University  of  Mexico  to 
digitize  “a  significant  number  of  historical 
!  newspapers  and  periodicals”  at  the 

university,  with 
the  aim  of  making 
them  available  on 
the  Internet.  The 


partnership  is  to 
include  a  feasibility 
study  and  interna¬ 
tional  fund  raising. 

Through  hold¬ 
ings  of  the  National 
Library  and  the 
National  News¬ 
papers  and  Maga¬ 
zine  Library,  the 
institute  has  a  large 
paper  and  microfilm 
collection  dating 
from  the  18th 
century  through  the 
early  20th  century. 


ON  THE  SUPPLY  SIDE 


EQUIPMENT 

PREPRESS 

SaXOTeCH  Inc.,  Rockville,  Md. 

Sold  The  News-Gazette,  Champaign,  Ill.,  a 
I  full  SaxoPress  editorial  system  for  its  print 
editions.  The  43,149-circulation  news¬ 
paper  produces  one  morning  and  two 
afternoon  weekday  editions  and  combined 
morning  editions  on  Saturday  (45,625 
;  copies)  and  Sunday  (49,180).  The  Cham- 
;  paign  office  will  convert  to  SaxoPress  this 
I  summer.  SaxoPress  will  be  integrated  with 
a  Managing  Editor  ad  layout  system.  The 
new  system  will  use  Windows  2000  ser¬ 
vers  running  an  Oracle8i  database,  with 
Windows  2000  reporting  and  editing  sta- 
;  tions  and  Macintosh  pagination  stations. 

PRESSROOM 

KBA  North  America,  York,  Pa. 

I  Took  orders  from  two  more  U.S.  dailies 


I  for  the  70,000-copy-per-hour,  single-wide 
Comet  press,  with  drives  for  each  printing 
couple.  The  Times  News,  Lehighton,  Pa., 

!  bought  a  Comet  with  five  Pastostar  RC 
j  reelstands,  two  towers,  an  H-type  unit, 

I  and  a  KF  3  jaw  folder  for  printing  the 
I  15,322-circulation  daily,  Saturday  “TV 
:  News”  magazine,  and  various  weeklies, 
i  beginning  in  mid-2002.  Late  next  year, 
i  the  other  Comet  will  begin  printing  The 
I  Daily  Record  at  the  22,780-circulation  Dix 
I  Communications  dail/ s  plant  in  Wooster, 
Ohio,  and  also  will  print  Dix’s  nearby 
12,336-circulation  Ashland  Times-Gazette. 
The  sale  included  five  Amal  AR75 
reelstands,  three  four-high  towers,  two 
H-type  units,  and  two  KF  3  folders. 

I  TKS(U.S.A.),  Richardson,  Texas 
Supplied  two  shaftless  ColorTop  7000CD 
towers  that  give  The  Atlanta  Joumal- 
j  Constitution  Norcross  plant  the  color 
i  capacity  to  print  The  New  York  Times. 
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Where’s  Waldo?  In  newsroom  novel 

In  his  other  life  as  a  popular  novelist,  S.V. 
Date,  staff  writer  for  The  Palm  Beach  Post  in 
West  Palm  Beach,  has  spoofed  almost  everything 
■  — Florida,  taking  jabs  at 

NASA,  Daytona  stock-car 
racing,  and  state  politics. 
But  his  latest  satire, 

“Deep  Water,”  to  be 
published  by  G.P. 
j  V  I  *  Putnam’s  Sons  in 

iJIQ  ]  October,  hits  closer  to 

home  with  a  direct  shot 
at  former 
the  Orlando  SentirKi, 
and  coverage 
Disney  World.  g 
who  K 
worked  the 
— j  Sentinel  tor  k 
^  !  seven  years, 

;  told  £&P,  “It’s  .. 
^  ^  f  something  I 

1^  -7  wanted  to  get  p 

■PI^A  off  my  chest. 

,  m  The  place  has 
become  very 
corporatized.” 

- H  The  novel 

No  Orlando  magic  for  Date  focuses  on 

the  fictional  Waldo  Whipple  World  and  its  cozy 
relationship  with  the  Orlando  Advocate,  which 
keeps  a  reporter  from  writing  critical  stories 
about  the  theme  park.  The  book  describes  the 
paper  as  “a  big-city  daily  that  had  become  not 
only  more  shamelessly  boosterish  and  incestuous 
than  the  smallest  town  rag,  but,  even  more 
troubling  to  reporters  as  a  class,  as  tightly  wound 
as  the  worst  corporate  bank.” 

This  fictional  appraisal  “is  not  too  exaggerat¬ 
ed,”  Date  said.  “With  any  hometown  company,” 
he  noted,  “it  is  hard  to  do  critical  reporting 
without  ruffling  feathers.”  Sentinel  Editor  Tim 
Franklin  responds:  “Our  coverage  will  speak 
for  itself.”  —  Joe  Strupp 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


'If  only  he  If  George  W.  Bushfj  had  his  father 
preferenee  for  vaeation  spots.” 

-  STEVE  HOLLAND,  REUTERS  CORRESPONDENT, 
ON  FOUR  WEEKS  IN  WACO,  TEXAS 


Photo  of  the  week 


RAUL  RUBIERA,  THE  MIAMI  HERALD 

This  is  not  the  kind  of  “bus  stop”  these  passengers 
were  looking  for.  FARC  guerrillas,  who  have  been  waging 
a  revolutionaiy  campaign  in  Colombia,  stop  and  search  a 
bus  and  its  passengers  in  the  Los  Pozos  area.  Photographer 
Rubiera  and  reporter  Juan  Tamayo  spent  three  weeks  for  the 
Herald  covering  the  ongoing  armed  conflict  that  has  brought  the 
country  to  the  brink  of  civil  war.  This  is  just  ”one  of  many 
poignant  images”  that  Rubiera  produced,  according  to  the  paper’s 
deputy  photo  director,  Roman  Lyskowski.  —  Greg  Mitchell 


Crossword  puzzler 

Three  papers  —  The  Philadeiphia  Inquirer,  The 
Plain  Dealer  in  Cleveland,  and  The  Des  Moines 
(Iowa)  Register  —  refused  to  print  a  crossword 
puzzle,  titled  “Homonames,”  that  ran  the 
previous  week  in  The  New  York  Times.  It  featured 
homonyms  on  names  of  people  associated  with 
gay  culture,  plus  clues  such  as  “leather  straps," 
“add  more  lubricant,”  and  “people  who  live 
next  to  a  Y”  (answer:  “Jim  Nabors”).  —  G.M. 
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The  Pack  Rat 

D.n  Cli  WMIOR 

An  appreciation  of  the  divine  accounts  of  the  political  culture 
i  delivered  twice  a  week  by  ‘Washington  Post’-man  EJ.  Dionne 


Is  IT  POSSIBLE  FOR  A  COLUMNIST  TO  BE  CIVIL  AND  STILL 

create  buzz?  Can  one  give  a  sound  bite  without  actually 
sinking  one’s  teeth  into  another  human  being?  If  anyone 
can,  it’s  The  Washin^on  Post’s  E  J.  Dionne.  His  semiweek¬ 
ly  columns  for  the  Post  run  alongside  pieces  by  the  likes  of 
George  Will,  Robert  Novak,  and  Charles  Krauthammer,  who  bark 
and  bare  their  fangs  so  often  it  seems  a  rabies  test  might  be  in  order. 


“How  to  argue  politics  with  passion, 
but  without  hostility Dionne  muses 
in  conversation.  It’s  something  his  father 
taught  him,  as  he  recounted  in  a  1998 
column.  The  current  “hate-your-enemy” 
approach  to  politics  strikes  him 
as  “strange”  and  in  need  of 
major  revision. 

“My  dad  saw  debate ...  as  an 
occasion  for  mutual  education,” 
he  wrote.  But  mutual  education 
is  definitely  not  on  the  agenda 
of  the  average  Washington 
pundit  these  days  —  it’s 
more  like  Mutual  Assured 
Destruction.  That’s  one  reason 
Dionne’s  columns  on  the  politi¬ 
cal  culture  stand  out.  That  and 
the  fact  that  he’s  one  of  the  few  liberals  left 
in  a  regular  slot  on  the  Posfs  Op-Ed  pages. 

Actually,  Dionne  would  call  himself 
“progressive.”  But  Robert  Kuttner,  editor 
of  The  American  Prospect  magazine,  calls 
Dionne,  proudly,  “an  unapologetic  liberal.” 
However,  Kuttner  notes,  “E.J.  can  get 
people  to  agree  with  him.  His  arguments 
don’t  sound  crazy;  they’re  sensible.” 

Dionne  has  made  an  ally  of  the  odd  conser¬ 
vative,  such  as  WUliam  Kristol,  editor  of 
The  Weekly  Standard,  Rupert  Murdoch’s 
magazine.  Kristol  says,  “EJ.’s  one  of  the 
only  liberals  who’s  ever  taught  me  any¬ 
thing.  He  makes  me  think.”  Dionne  and 


!  Kristol,  occasional  debate  partners,  edited 
I  “Bush  V.  Gore:  The  Court  Cases  and  the 
i  Commentary,”  a  post-election  tome  pub¬ 
lished  by  the  Brookings  Institution  Press. 

Ironically,  the  2000  election  provoked 
a  slight  change  in  tone  in  Dionne’s 

columns,  though  he  says,  “I’d 
argue  that  my  politics  are  the 
same  now  as  they  were  before 
the  vote.”  But  since  then,  he 
admits,  his  voice  is  a  little 
more  direct  —  not  caustic, 
but  lacking  the  soft  and  fiizzy 
adjectives  he  used  to  employ  to 
soften  his  blows.  It  began  the 
day  after  the  November  vote. 
Dionne,  a  holder  of  a  doctorate 
in  political  science  who’d 
previously  penned  patriotic  paeans  to  the 
American  democratic  republic,  began  a 
column:  “Our  political  system  blew  up  on 
\  Tuesday.  No  matter  who  takes  office  ...  the 
1  legitimacy  of  his  election  will  be  in  doubt.” 

I  When  the  U.S.  Supreme  Court  decision 
j  on  the  election  came  down  in  December, 
j  Dionne  intoned,  “A  robust  patriotism 
i  requires  that  we  never  forget  how  [Bush] 
achieved  office.”  And  when  Republicans 
I  later  complained  that  a  “partisan” 
investigation  of  presidential  adviser  Karl 
I  Rove’s  finances  would  tire  the  American 
'  people,  Dionne  snapped:  “Mr.  Producer 
i  —  Could  you  run  that  laugh  track  again?” 


Smart  liberal  columnists  are  few  and 
far  between,  and  they’re  often  easily 
marginalized.  But  Dionne’s  focused 
movement  from  the  centrist  left  to  the 
progressive  frontier  can’t  be  ignored. 

Contrary  to  the  hagiographers  of  the 
Founding  Fathers,  Brothers,  and  Second 
Cousins,  not  all  political  philosophers 
died  out  with  Madison  —  and  not  all  burp 
Burke  at  breakfast.  Dionne  has  spent  the 
past  15  years  as  reporter  and  commentator 
trying  to  get  his  arms  around  a  political 
philosophy  that  can  address  and 
transcend  bitter  partisan  battles  without  i 
becoming  irrelevant  in  the  media  market-  |  j 
place  of  ideas.  The  problem,  he  thinks,  is  j 
partly  structural:  “We’re  used  to  one  party  ! 
dominating ...  now  we’re  at  50-50  across 
the  board,  and  it  makes  every  argument 
critical.”  How  do  you  achieve  compromise 
in  an  uncompromising  world?  j 

One  aspect  of  Dionne’s  attempts  to  | 

frame  an  approach  to  21st-centuiy  politics 
is  his  public  embrace  of  religious  beliefs. 

A  Commonioeal  Catholic,  he’ll  fight 
anyone  who  thinks  conservative  Christians 
have  the  franchise  on  religion  in  American  | 
politics.  “The  idea  that  you  can’t  be 
religious  and  be  progressive  is  ridiculous,” 
he  says  with  conviction.  Last  year,  he  | 

produced  a  book  called  “What’s  God  Got  j 
to  Do  With  the  American  Experiment?” 
with  John  J.  Dilulio  Jr.,  the  man  who 
recently  headed  Bush’s  “faith-based 
initiatives.”  Dionne  was  one  of  the  few 
“progressives”  who  believed  that  faith- 
based  initiatives  were  worthwhile,  making  ' 
an  impact  on  some  of  his  more  skeptical  | ! 
colleagues.  Says  David  Broder,  the  dean  of 
the  Post’s  Op-Ed  pages,  “When  E.J.  made 
his  arguments,  I  decided  I  had  to  think 
again  about  my  objections.”  |  i 

Dionne  may  be  the  only  political  pundit  j  1 

who  studied  at  Harvard  Divinity  School.  1 
“Eschatology  and  Politics”  taught  by  the  j 
famed  Harvey  Cox  got  him  thinking  about  | 
a  vision  of  the  future  entwined  with  a  bit  j 

of  liberation  theology  and  the  philosophy 
of  Reinhold  Niebuhr.  “I  never  really  left  it, 
and  it  never  left  me,”  he  says. 

It  will  be  interesting  to  see  in  a  couple 
of  years  whether  Dionne’s  pieces  develop 
into  a  coherent  political  philosophy.  But 
don’t  forget,  “The  Federalist  Papers” 
started  out  as  newspaper  columns,  and  !  i 
look  what  happened  to  them.  1)  1 1 
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Sooner  or  later, 
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TODAY  TOMORROW  TOYOTA 


"My  long-lost  uncle  dropped  in  for  tea." 


"A  squirrel  short-circuited  the  garage  door." 


There  will  always  be  plenty  of  excuses  for 
not  getting  to  work  on  time.  But  in  the 
future,  traffic  may  not  be  one  of  them. 


In  San  Diego,  Toyota  has  tested  a  highway 
system  that  helps  vehicles  automatically 
maintain  a  safe  distance  from  each  other, 
regulating  traffic  flow.  And  our  engineers 
are  also  developing  on-board  computers 
that  monitor  traffic  congestion,  suggest 
quicker  alternative  routes — even  locate 
vacant  parking  spaces. 


But  that's  just  the  beginning.  We  won't 
stop  until  bumper-to-bumper  crawls  are 
a  thing  of  the  past.  And  to  those  who 
say  that's  not  possible,  we  have  just  one 
thing  to  say.  Excuses,  excuses,  excuses. 


www.toyota.com/tomorrow 
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"The  dog  ate  my  alarm  clock." 


Think  up  new  excuses  for 
being  late  to  work 
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Develop  smart  highway 
systems  to  help  traffic 
move  mofe  smoothly 
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